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Interim Update, April 2010 
 
This Interim Update aims to bridge the gap between the full 
editions of the UNWTO World Tourism Barometer published 
every four months. This update forms part of UNWTO’s 
activity to support its members in the face of the economic 
crisis through closer market monitoring. This Interim Update 
is available in electronic format only through the UNWTO 
elibrary and is free for members. 
 A comprehensive analysis of international tourism 
trends will be included in the next full version of the UNWTO 
World Tourism Barometer scheduled for end of June. 
 
 

International Tourist Arrivals 2010 
 

• After an exceptionally challenging 2009, international 
tourism demand is steadily regaining momentum. 
Preliminary figures compiled by UNWTO for the first 
months of 2010 indicate an intensifying of the upward 
trend experienced since the last quarter of 2009, when 
international tourist arrivals increased by 2% after 14 
months of negative results. 

• Of the 77 countries that have so far reported 
international arrivals data for one or more months of the 
first quarter of 2010, 17 are still negative, while 60 show 
positive figures, of which 24 double-digit. Based on this 
crosscut of destinations, arrivals growth worldwide in 
the months of January-February is estimated at 7%. 
Some 29 countries already reported March data, all of 
them positive, clearly pointing to a continuation of the 
current pace of growth. 

• January and February are important months for leisure 
tourism in the summer of the Southern hemisphere and 
in the Northern Hemisphere for winter sports tourism 
destinations. On average the two months represent 
around 13% of the yearly total. In 2010, international 
tourist arrivals in January and February totalled over 
119 million. Of course this year’s results compare to 
very poor first months of 2009 –the worst part of the 
crisis– when international arrivals declined at a rate of  
-9% and with only 112 million arrivals the number fell 
below the level of 2007. Compared to the record year 
2008, with 123 million arrivals in January and February, 
the current volume is still 2% short. 

 

International Tourist Arrivals, monthly evolution  
World (% change)

Source: World Tourism Organization (UNWTO) ©
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• Growth has been positive in all world regions, led by 
Asia and the Pacific (+10%). The three countries of the 
Middle East that have reported results so far also point 
to strong growth, though, compared to very subdued 
first months of 2009. By subregion, South Asia (+15%), 
South-East Asia (+10%), North-East Asia (+10%) and 
North Africa (+8%) did better than the world average, 
while growth is still weaker in Europe and Americas 
(both at +3%). 

• Quite a few countries posted double-digit growth in the 
first months of 2010, i.e. Estonia (+14%), Israel (+37%), 
Hong Kong (China) (+14%), Macao (China) (+16%), 
Japan (+29%), Taiwan (pr. of China) (+28%), Indonesia 
(+14%), Singapore (+21%), Vietnam (+36%), Guam 
(+10%), India (+13%), Nepal (+30%), Sri Lanka (+50%), 
US Virgin Islands (+15%), Nicaragua (+16%), Ecuador 
(+14%), Kenya (+18%), Seychelles (+16%), Morocco 
(+14%), Egypt (+29%) and Saudi Arabia (+45%). 
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The UNWTO World Tourism Barometer is a publication of the 
World Tourism Organization (UNWTO). By monitoring short-term 
tourism trends on a regular basis, UNWTO aims to provide all 
those involved directly or indirectly in tourism with adequate up-
to-date statistics and analysis in a timely fashion. 
 The UNWTO World Tourism Barometer is published three 
times a year (in January, June and October). Each issue contains 
three regular sections: an overview of short-term tourism data 
from destination and generating countries and air transport; the 
results of the latest survey among the UNWTO Panel of Tourism 
Experts, providing an evaluation of and prospects for short-term 
tourism performance; and selected economic data relevant for 
tourism. The objective for future editions of the UNWTO World 
Tourism Barometer will be to broaden its scope and improve 
coverage gradually over time. 
 The UNWTO World Tourism Barometer is prepared by 
UNWTO’s Tourism Trends and Marketing Strategies Programme. 
The UNWTO Secretariat wishes to express its sincere gratitude 
to all those who have participated in the elaboration of the 
UNWTO World Tourism Barometer, in particular all institutions 
that supplied data, and to the members of the UNWTO Panel of 
Tourism Experts for their valuable contributions. 
 For more information on the UNWTO World Tourism 
Barometer, including copies of previous issues, please refer to 
the Facts & Figures section on the UNWTO website at 
<www.unwto.org/facts/menu.html>. 
 We welcome your comments and suggestions at 
<barom@unwto.org>, tel +34 915678206 / fax +34 915678217.
 

Explanation of abbreviations and signs used 
 

* = provisional figure or data 
.. = figure or data not (yet) available 
| : change of series 
mn: million (1,000,000) 
bn:  billion (1,000,000,000) 
 

Q1:  January, February, March 
Q2:  April, May, June 
Q3:  July, August, September 
Q4:  October, November, December 
 

T1:  January, February, March, April 
T2:  May, June, July, August 
T3:  September, October, November, December 
 

YTD: Year to date, variation of months with data available compared with the 
same period of the previous year. The (sub)regional totals are approximations 
for the whole (sub)region based on trends for the countries with data available. 
 

Series International Tourist Arrivals 
TF: International tourist arrivals at frontiers (excluding same-day visitors); 
VF: International visitor arrivals at frontiers (tourists and same-day visitors); 
THS: International tourist arrivals at hotels and similar establishments; 
TCE: International tourist arrivals at collective tourism establishments; 
NHS: Nights of international tourists in hotels and similar establishments; 
NCE: Nights of international tourists in collective tourism establishments. 
 

Series International Tourism Receipts and Expenditure 
All percentages are derived from non-seasonally adjusted series in local 
currencies, unless otherwise indicated: $: US$; €: euro; sa: seasonally adjusted 
series. 
 

 
 

The World Tourism Organization is a specialized agency of the 
United Nations and the leading international organization in the 
field of tourism. It serves as a global forum for tourism policy 
issues and a practical source of tourism know-how. Its 
membership includes 160 countries and territories and more than 
350 Affiliate Members representing local governments, tourism 
associations and private sector companies including airlines, 
hotel groups and tour operators. 
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• With the large majority of destinations having reported 
full year results by now, preliminary 2009 results as 
announced in the UNWTO World Tourism Barometer of 
January have been confirmed. Worldwide, international 
tourist arrivals declined by 4.3% in 2009 to 880 million. 

• By region and subregion there are slight variations 
compared to the January preliminary results. Northern 
Europe (-6%) and Southern and Mediterranean Europe 
(-4%) performed somewhat better than initially 
estimated, while Central and Eastern Europe had to be 
revised downwards (-10%). The positive results for 
North Africa and Subsaharan Africa (at present +2% 
and +4%, respectively) have been overstated to some 
extent, while for South America the decrease turned out 
to be less pronounced (-1%). 

• As included in the January issue of the UNWTO World 
Tourism Barometer, international tourist arrivals are 
forecast to grow by 3% to 4% in 2010. This outlook has 
not been altered by the recent air traffic disruption in 
European airspace due to the ash clouds after the erup-
tion of Iceland’s volcano Eyjafjalla. Although impacting 
very seriously on travellers, specific destinations and 

companies, in particular airlines, airports and tour 
operators, UNWTO estimates that the closure of a 
major part of European airspace between 15 and 20 
April might have caused a loss of less than half a per 
cent of the yearly volume of international tourist arrivals 
in Europe and of 0.3% of the total count for the world. 

 

International Tourist Arrivals, monthly evolution  
World (million)

Source: World Tourism Organization (UNWTO) ©
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International Tourist Arrivals by (Sub)region

Full year Share Change Monthly or quarterly data series (% change over same period o

1995 2000 2005 2006 2007 2008 2009* 2009* 08/07 2008 09*/08 2010* 2009

(million) (%) J.-J. J.-D. (%) YTD Jan Feb J.-J. J.-D. Q1 Q2 Q3 Q4

World 532.5 682 801 846 900 919 880 100 2.1 5.8 -1.2 -4.3 7.1 7.2 6.9 -8.5 -0.7 -10.4 -6.8 -2.3 1.6

Advanced economies 338.7 423 451 475 496 495 470 53.4 -0.3 4.1 -3.8 -5.0 5.3 4.2 6.3 -9.2 -1.8 -12.0 -7.0 -2.7 -0.1

Emerging economies 193.9 259 350 371 404 424 410 46.6 5.1 7.9 2.0 -3.4 7.5 8.2 6.8 -8.0 0.5 -9.2 -6.8 -1.8 3.4

Europe 309.1 392.2 441.0 463.9 485.4 487.3 460.0 52.3 0.4 3.9 -2.4 -5.6 3.0 4.2 1.8 -9.7 -2.4 -13.1 -7.4 -2.7 -1.9

Northern Europe 35.8 43.7 52.8 56.5 58.1 56.4 53.0 6.0 -2.9 3.2 -7.5 -6.0 -3.0 -1.9 -4.2 -9.4 -5.2 -13.1 -6.7 -6.6 -2.6

Western Europe 112.2 139.7 141.7 148.6 153.9 153.2 145.9 16.6 -0.4 2.6 -2.8 -4.7 2.7 1.4 3.9 -9.2 -1.1 -13.1 -6.3 -0.1 -3.2

Central/Eastern Eu. 58.1 69.3 87.5 91.4 96.6 99.7 89.8 10.2 3.2 5.4 1.0 -9.9 7.1 12.0 2.1 -13.4 -6.4 -14.2 -12.8 -7.6 -4.6

Southern/Mediter. Eu. 103.0 139.5 159.1 167.3 176.8 178.0 171.3 19.5 0.7 4.5 -2.1 -3.8 2.8 4.1 1.6 -8.0 -0.6 -12.3 -5.6 -1.4 1.1

Asia and the Pacific 82.0 110.1 153.6 166.0 182.0 184.0 180.9 20.6 1.1 5.7 -3.2 -1.7 10.2 8.0 12.7 -6.7 3.5 -7.4 -6.1 0.5 6.4

North-East Asia 41.3 58.3 86.0 92.0 101.0 101.0 98.1 11.1 0.0 5.6 -5.0 -2.9 10.2 8.5 12.0 -7.4 1.7 -7.5 -7.3 -0.7 4.0

South-East Asia 28.4 36.1 48.5 53.1 59.7 61.7 62.0 7.0 3.4 7.2 -0.2 0.4 10.4 7.0 14.3 -5.9 7.3 -6.6 -5.2 3.4 11.1

Oceania 8.1 9.6 11.0 11.0 11.2 11.1 10.9 1.2 -0.9 0.5 -2.3 -1.7 5.4 1.5 9.1 -4.8 1.2 -5.9 -3.4 -0.9 3.1

South Asia 4.2 6.1 8.1 9.8 10.1 10.3 10.0 1.1 1.1 4.2 -1.7 -2.8 15.2 16.9 13.8 -7.0 1.3 -11.7 -0.9 -3.5 5.4

Americas 109.0 128.3 133.3 135.8 142.9 146.9 140.0 15.9 2.8 6.3 -0.3 -4.7 2.6 2.7 2.5 -7.2 -2.5 -7.1 -7.3 -5.7 1.4

North America 80.7 91.5 89.9 90.6 95.3 97.7 92.1 10.5 2.6 6.3 -0.5 -5.7 2.3 2.8 1.8 -8.8 -3.3 -7.7 -9.7 -5.7 -0.1

Caribbean 14.0 17.1 18.8 19.4 19.8 20.1 19.4 2.2 1.2 5.0 -3.0 -3.2 1.9 3.1 0.7 -6.2 0.4 -8.5 -3.4 -0.7 1.6

Central America 2.6 4.3 6.3 6.9 7.8 8.3 7.9 0.9 7.0 11.4 2.8 -5.3 6.4 2.3 11.3 -7.4 -3.1 -6.2 -8.8 -6.3 0.1

South America 11.7 15.4 18.3 18.8 20.1 20.8 20.6 2.3 3.9 5.7 2.1 -1.3 2.8 2.3 3.4 -1.5 -0.7 -4.2 3.0 -9.8 7.9

Africa 18.6 26.1 35.3 39.1 42.6 44.5 45.9 5.2 4.4 1.1 5.5 3.0 7.3 9.6 4.9 3.5 2.4 1.5 5.4 2.7 2.0

North Africa 7.3 10.2 13.9 15.1 16.3 17.1 17.5 2.0 4.8 8.4 2.5 1.9 8.0 11.3 4.9 4.4 0.3 1.4 6.6 -1.6 3.6

Subsaharan Africa 11.4 15.9 21.4 24.0 26.3 27.4 28.4 3.2 4.1 -2.7 7.7 3.7 7.0 8.9 4.9 2.9 3.8 1.5 4.6 6.8 1.4

Middle East 13.7 24.9 37.8 40.9 46.9 56.0 52.9 6.0 19.3 26.8 10.3 -5.4 35.4 36.9 33.9 -16.3 3.6 -21.4 -11.0 -1.6 9.0

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)  
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International Tourism Receipts 2009 
 
International Tourism Receipts decreased by 
5.8% in 2009, close to the trend in arrivals 
 

• With only a minority of countries still having to report full 
year data, worldwide international tourism receipts are 
estimated to have amounted to US$ 852 billion (euro 
611 billion) in 2009, down from US$ 942 billion (euro 
641 billion) recorded the previous year. In absolute 
terms, international tourism receipts decreased by US$ 
90 billion, but only by 30 billion euros due to the 
appreciation of the US dollar against several world 
currencies and, in particular, the euro (from its historic 
low against the euro in 2008, the US dollar recovered 
some 5% in 2009).  

 

World: Inbound Tourism
International Tourism Receipts (billion)

Source: World Tourism Organization (UNWTO) ©
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• What is reported here as international tourism receipts 

refers to the earnings in destination countries from 
expenditure by international visitors on accommodation, 
food and drink, local transport, entertainment, shopping, 
etc. Earnings from international passenger transport, 

which are reported separately, are not included, 
however. These will be analysed in the forthcoming full 
version of the UNWTO World Tourism Barometer of 
June. 

• In real terms, i.e. adjusted for exchange rate fluctuations 
and inflation, international tourism receipts decreased 
by 5.8% in 2009 as compared to a 4.3% decline in 
arrivals, underlining the close relation between the 
trends for both indicators. Experience shows that the 
growth of receipts generally follows fairly closely that of 
arrivals, even if in times of crisis revenues tend to be 
more affected than arrivals as was the case for the year 
2009. One of the paradoxes here is that the decrease in 
volume generally involves proportionally more often the 
shorter secondary trips, thus lifting average expenditure 
over the remaining trips, even if per trip expenditure is 
under pressure.  

• All regions suffered decreases in receipts in real terms 
(and also in arrivals, with the exception of Africa). Only 
Asia and the Pacific (-1%) and the Middle East (-3%) 
did comparatively better than the world average. In the 
case of Asia and the Pacific, the decline followed a 
series of five very strong years. The Middle East was 
the only region to post an increase in absolute terms, 
although of less than half a billion US$, and a 
considerable margin should be taken into account as 
coverage is still comparatively weak. The brunt of 
losses, however, were born by the Americas (-11%), 
with US$ 22 billion less than the previous year, and 
Europe (-7%), where receipts declined by around US$ 
60 billion (although 26 billion euro). 

• By subregion, only Oceania (+5%) and North-East Asia 
(+1%) showed positive growth in real terms. Despite 
negative results, Northern Europe, South Asia, the 
Caribbean, South America and North Africa managed to 
perform above the world average. 

 

 

International Tourism Receipts, World

International Tourism Receipts Change Change

current prices constant prices

(billion) (%) (%)
1990 1995 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009* 06/05 07/06 08/07 09*/08 06/05 07/06 08/07 09*/08

Local currencies 8.9 9.2 6.4 -4.3 5.4 5.7 1.3 -5.8

US$ 263 405 475 464 482 530 634 679 744 859 942 852 9.6 15.5 9.7 -9.6 6.2 12.3 5.7 -9.3

Euro 207 310 515 518 509 468 509 545 592 627 641 611 8.6 5.8 2.2 -4.6 6.2 3.6 -1.0 -4.9

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)  
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International tourist arrivals and receipts (local currencies, constant prices)
World (% change over previous year)

Source: World Tourism Organization (UNWTO) ©

-9

-6

-3

0

3

6

9

12

1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009*

Arrivals Receipts

 
 

International Tourism by (Sub)region

International Tourism Receipts International Tourist Arrivals

Change US$ euro Share abs. Change Share

Local currencies, Receipts Receipts

constant prices (%) (billion) per arrival (billion) per arrival (%) (million) (%) (%)

07/06 08/07 09*/08 2008 2009* 2009 2008 2009* 2009 2009* 2008 2009* 07/06 08/07 09*/08 2009*

World 5.7 1.3 -5.8 942 852 970 641 611 690 100 919 880 6.4 2.1 -4.3 100

Europe 2.7 -1.4 -6.6 472.8 412.4 900 321.5 295.7 640 48.4 487.3 460.0 4.6 0.4 -5.6 52.3

Northern Europe 4.0 -2.0 -3.0 70.2 60.8 1,150 47.8 43.6 820 7.1 56.4 53.0 2.8 -2.9 -6.0 6.0

Western Europe 2.3 -2.9 -7.1 161.4 143.1 980 109.7 102.6 700 16.8 153.2 145.9 3.5 -0.4 -4.7 16.6

Central/Eastern Europe 8.9 2.1 -7.9 57.8 47.5 530 39.3 34.1 380 5.6 99.7 89.8 5.6 3.2 -9.9 10.2

Southern/Mediter. Eu. 0.9 -0.8 -7.0 183.4 161.0 940 124.7 115.4 670 18.9 178.0 171.3 5.7 0.7 -3.8 19.5

Asia and the Pacific 10.0 4.7 -1.2 209.0 202.8 1,120 142.1 145.4 800 23.8 184.0 180.9 9.7 1.1 -1.7 20.6

North-East Asia 8.3 8.5 0.7 100.0 100.4 1,020 68.0 72.0 730 11.8 101.0 98.1 9.8 0.0 -2.9 11.1

South-East Asia 16.0 -1.0 -7.2 59.8 53.8 870 40.6 38.5 620 6.3 61.7 62.0 12.3 3.4 0.4 7.0

Oceania 6.4 2.9 5.2 33.7 33.5 3,070 22.9 24.0 2,200 3.9 11.1 10.9 1.7 -0.9 -1.7 1.2

South Asia 6.8 7.4 -3.5 15.5 15.1 1,510 10.6 10.8 1,090 1.8 10.3 10.0 3.1 1.1 -2.8 1.1

Americas 6.5 4.6 -9.6 187.7 165.6 1,180 127.6 118.7 850 19.4 146.9 140.0 5.3 2.8 -4.7 15.9

North America 7.4 6.7 -11.9 138.5 119.1 1,290 94.2 85.4 930 14.0 97.7 92.1 5.2 2.6 -5.7 10.5

Caribbean 0.9 -3.1 -4.1 23.6 22.4 1,150 16.1 16.1 830 2.6 20.1 19.4 2.0 1.2 -3.2 2.2

Central America 10.6 -1.1 -7.1 6.4 5.9 750 4.3 4.2 540 0.7 8.3 7.9 12.0 7.0 -5.3 0.9

South America 6.8 2.4 -1.4 19.2 18.1 880 13.1 13.0 630 2.1 20.8 20.6 6.5 3.9 -1.3 2.3

Africa 9.5 -4.0 -5.9 29.9 28.1 610 20.4 20.1 440 3.3 44.5 45.9 9.0 4.4 3.0 5.2

North Africa 7.5 -4.1 -4.9 10.8 9.9 570 7.3 7.1 410 1.2 17.1 17.5 8.5 4.8 1.9 2.0

Subsaharan Africa 10.6 -3.9 -6.4 19.2 18.2 640 13.0 13.0 460 2.1 27.4 28.4 9.3 4.1 3.7 3.2

Middle East 13.0 5.3 -3.0 42.8 43.3 820 29.1 31.0 590 5.1 56.0 52.9 14.6 19.3 -5.4 6.0

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)  
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International tourist arrivals and receipts (% change 2009/2008)
(local currencies, constant prices)

Source: World T ourism Organization (UNWTO) ©
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About receipts and expenditure data 
 
For destination countries, receipts from international tourism 
count as exports and cover all transactions related to the 
consumption by international visitors of, for example, 
accommodation, food and drink, fuel, domestic transport, 
entertainment, shopping, etc. They include transactions 
generated by same-day as well as overnight visitors. Receipts 
from same-day visitors can be substantial, especially in the case 
of neighbouring countries where a lot of shopping for goods and 
services is carried out by cross-border, same-day visitors. 
However, the values reported as international tourism receipts 
do not include receipts from international passenger transport 
contracted from companies outside the travellers’ countries of 
residence, which are reported in a separate category. 
 With financial data measured in different currencies it is 
fairly complicated to accurately determine variations in relative 
terms, as receipts have to be expressed in a common currency 
like the US dollar or the euro and generally are also reported at 
current prices, thus not taking account of exchange rate 
fluctuations and inflation. In 2008 the dollar depreciated 7% 
against the euro and in 2007 8%, while over the two years 2005 
and 2006, the US dollar and the euro maintained a fairly steady 
exchange rate, although both currencies did fluctuate against a 
range of other currencies. On average for the year, in 2008 one 
euro exchanged at US$ 1.4708, in 2007 at 1.3705 in 2006 at 
1.2556 and in 2005 at 1.2441 (or 1 US$ to 0.6799 euro on 
average for 2008, 0.7297 euro in 2007, 0.7964 euro in 2006 and 
0.8038 euro in 2005). 
 In order to account for exchange rate changes and 
inflation, international tourism receipts in US dollar values were 
computed back to the local currencies of each destination, 
weighted by the share in the total, and deflated by the 
corresponding rate of inflation. 
 Although in this way data are made comparable, care 
should nevertheless be taken in interpreting the trends, as 
statistics, in most cases, are still provisional and subject to 
revision. For the totals, an assessment is made by UNWTO for 
countries that have not yet reported results, based on the 
previous year’s value and the trend for the (sub)region. Unlike 
arrivals, where revisions generally more or less balance out, 
receipts data tends to be revised upwards. 
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World’s Top Tourism Destinations and 
Outbound Markets 2009 
 
• In 2009, there have been only slight changes in the 

ranking of the first ten destinations by international 
tourist arrivals, while the ranking in terms of 
international tourism receipts remains unchanged 
compared to the 2008 ranking. The first three places in 
both arrivals and receipts are still occupied by France, 
Spain and the USA albeit in a different order. France (74 
million tourists) continues to lead the ranking of the 
world’s major tourism destinations in terms of arrivals 
and ranks third in receipts. The USA ranks first in 

receipts with US$ 94 billion and second in arrivals. 
Spain maintains its position as the second biggest 
earner worldwide and the first in Europe, and ranks third 
in arrivals. 

• China and Italy rank fourth and fifth, respectively, in 
arrivals, and in reverse order for receipts. UK is sixth in 
terms of arrivals and seventh in receipts. Both Turkey 
and Germany climbed one rank in arrivals, occupying 
the seventh and eighth positions respectively. In 
receipts, Germany kept its sixth place and Turkey the 
ninth. Malaysia entered the 2009 top ten taking the 
number nine spot in arrivals. Completing the top ten 
ranking in arrivals were Mexico (10th) and in receipts, 
Australia (8th) and Austria (10th). 

 
 

International Tourist Arrivals by Country of Destination

Monthly or quarterly data series

Full year (percentage change over same period of the previous year)

Series 2000 2005 2006 2007 2008 2009* 08/07 09*/08 Series 2009* 2008

(million) (%) YTD Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

World 682 801 846 900 919 880 2.1 -4.3 -4.3 -10.4 -6.8 -2.3 1.6 8.0 4.1 -0.9 -1.6

1 France TF 77.2 75.0 77.9 80.9 79.2 74.2 -2.0 -6.3 TCE -8.1 -19.6 -10.8 -1.9 -9.2 6.1 -2.7 -5.6 -5.2

2 United States TF 51.2 49.2 51.0 56.0 57.9 54.9 3.5 -5.3 TF(1) -5.5 -14.3 -6.5 -3.9 2.3 15.4 7.6 3.2 -6.0

3 Spain TF 46.4 55.9 58.0 58.7 57.2 52.2 -2.5 -8.7 TF -8.8 -16.9 -8.2 -7.8 -3.5 5.2 1.2 -5.4 -9.0

4 China TF 31.2 46.8 49.9 54.7 53.0 50.9 -3.1 -4.1 TF -4.1 -11.3 -5.1 -0.1 0.3 9.6 -3.0 -9.3 -7.7

5 Italy TF 41.2 36.5 41.1 43.7 42.7 43.2 -2.1 1.2 TF 1.2 -5.4 -3.4 5.8 5.8 -2.6 2.6 -3.7 -5.1
6 United Kingdom TF 23.2 28.0 30.7 30.9 30.1 28.0 -2.4 -7.0 VF -6.8 -13.9 -6.0 -7.0 -0.3 6.8 -1.2 -2.1 -13.0

7 Turkey TF 9.6 20.3 18.9 22.2 25.0 25.5 12.3 2.0 TF 2.5 -1.1 -1.0 3.2 8.6 -2.3 17.4 9.4 10.0

8 Germany TCE 19.0 21.5 23.6 24.4 24.9 24.2 1.9 -2.7 TCE -2.7 -8.9 -6.7 0.1 3.5 5.4 4.3 0.8 -2.1

9 Malaysia TF 10.2 16.4 17.5 21.0 22.1 23.6 5.1 7.2 TF 7.2 2.2 4.7 12.4 9.5 1.2 3.9 8.2 7.5

10 Mexico TF 20.6 21.9 21.4 21.4 22.6 21.5 5.9 -5.2 TF -5.2 7.7 -19.2 -8.0 -1.2 5.4 2.9 6.5 9.1

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
 

International Tourism Receipts

Monthly or quarterly data series

US$ Local currencies, current prices (% change over same period of the previous year)

2000 2005 2006 2007 2008 2009* Series 07/06 08/07 09/08 2009* 2008

(billion) Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

World 475 679 744 859 942 852

1 United States 82.4 81.8 85.8 97.1 110.1 94.2 sa 13.1 13.4 -14.4 -13.4 -18.7 -17.5 -7.6 24.2 21.7 13.9 -2.8

2 Spain 30.0 48.0 51.1 57.6 61.6 53.2 3.3 -0.4 -9.0 -13.6 -8.0 -9.2 -5.5 5.4 1.3 0.2 -8.0

3 France 30.8 44.0 46.3 54.3 55.6 48.7 7.3 -4.6 -7.6 -8.9 -10.1 -4.2 -9.8 1.8 1.4 -11.4 -3.5

4 Italy 27.5 35.4 38.1 42.7 45.7 40.2 2.5 -0.1 -7.2 -9.5 -11.0 -5.8 -2.1 1.8 1.2 2.0 -7.7

5 China 16.2 29.3 33.9 37.2 40.8 39.7 $ 9.7 9.7 -2.9 -13.7 -9.2 0.6 11.4 13.1 -2.0 -10.5 -8.2

6 Germany 18.7 29.2 32.8 36.0 40.0 34.7 0.7 3.5 -8.5 -7.5 -9.5 -6.7 -10.5 2.1 3.8 2.4 5.6

7 United Kingdom 21.9 30.7 34.6 38.6 36.0 30.1 sa 2.6 1.6 -1.6 -3.7 -4.2 0.1 1.9 2.5 9.5 -1.8 -3.4

8 Australia 9.3 16.8 17.8 22.3 24.8 25.6 12.5 10.7 11.2 10.4 11.5 14.2 8.7 11.4 13.4 7.8 10.4
9 Turkey 7.6 18.2 16.9 18.5 22.0 21.3 $ 9.7 18.7 -3.2 -11.1 -9.6 -4.6 11.5 28.4 25.9 14.4 16.3

10 Austria 9.8 16.1 16.6 18.9 21.8 .. 4.0 7.5 -10.6 0.9 -3.1 14.7 1.0 3.0 4.6

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
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International Tourism Expenditure

Monthly or quarterly data series

US$ Local currencies, current prices (% change over same period of the previous year)

2000 2005 2006 2007 2008 2009* Series 07/06 08/07 09/08 2009* 2008

(billion) Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

World 475 679 744 859 942 852

1 Germany 53.0 74.4 73.9 83.1 91.0 80.8 2.9 2.0 -6.3 -8.6 -4.3 -8.4 -2.7 5.8 4.9 1.2 -3.2

2 United States 64.7 69.0 72.1 76.4 79.7 73.1 sa 5.9 4.4 -8.4 -8.5 -13.1 -6.5 -5.2 9.3 7.0 3.0 -1.1

3 United Kingdom 38.4 59.6 63.1 71.4 68.5 48.5 sa 4.1 4.4 -16.5 -16.4 -17.1 -19.5 -12.7 13.6 4.2 4.6 -4.3

4 China 13.1 21.8 24.3 29.8 36.2 43.7 $ 22.5 21.4 20.9 19.6 19.6 22.1 22.1 20.9 20.9 21.9 21.9

5 France 17.8 30.5 31.2 36.7 43.1 38.9 7.9 9.6 -4.9 1.3 -9.4 -6.6 -2.4 13.5 16.5 0.1 12.9

6 Italy 15.7 22.4 23.1 27.3 30.8 27.8 8.4 4.9 -4.6 -1.6 -3.6 -5.0 -8.1 4.7 7.8 1.1 9.2

7 Japan 31.9 27.3 26.9 26.5 27.9 25.1 -0.2 -7.6 -18.4 -21.3 -25.1 -12.6 -14.8 -3.9 -6.8 -9.5 -10.1

8 Canada 12.4 18.0 20.6 24.7 26.9 24.3 13.3 8.4 -3.4 -6.2 -4.7 -2.3 1.1 18.5 14.0 4.9 -5.3
9 Russian Federation 8.8 17.3 18.1 21.2 23.8 20.8 $ 17.1 12.1 -12.5 -20.4 -18.0 -9.6 -3.5 19.9 19.8 10.7 0.2

10 Netherlands 12.2 16.2 17.0 19.1 21.7 20.7 2.6 6.2 0.4 4.1 3.9 0.0 -6.0 2.9 8.5 7.4 4.3

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  

 

• The top 10 ranking by international tourism spenders 
shows one remarkable change in 2009, as China 
surpasses France, moving up to fourth position. By far, 
China has been the fastest grower with regard to 
expenditure on international tourism in the last decade, 
ranking only seventh in 2005. In crisis ridden 2009 
expenditure still increased by a whopping 21%. Of the 
other nine top spenders only one recorded positive 
growth. Just the Netherlands, occupying the tenth 
position, increased spending by a very modest 0.4%. 

 

• The tables in this section list the first 10 destinations in 
terms of arrivals and receipt as well as the first 10 
source markets by expenditure. Comprehensive 
rankings will be included in the next full issue of the 
UNWTO World Tourism Barometer, scheduled for end of 
June. For arrivals and receipts of other countries with 
data available, see the detailed tables by region on the 
following pages. 
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Detailed tables by UNWTO regions 
 

In the following pages tables are included on International 
tourist arrivals and International tourism receipts for each 
UNWTO region. Tables reflect 2009 full year data and first 
months 2010 data currently available. Most data is 
preliminary and can be subject to revision later in the year. 

 

 

 

The monthly or quarterly statistics included in this issue have 
been compiled by the UNWTO Secretariat based on preliminary 
data as disseminated by the institutions (e.g. National Tourism 
Authorities, Statistics Offices, Central Banks) of the various 
countries and territories through websites, news releases, and 
bulletins, or provided through direct contacts with officials or 
through international organisations such as the Caribbean 
Tourism Organization (CTO), the European Travel Commission 
(ETC), Eurostat, the Pacific Asia Travel Association (PATA) or 
the South Pacific Tourism Organization (SPTO). Information in 
this issue reflects data available at the time of preparing the 
UNWTO World Tourism Barometer. Whenever necessary, 
updated data will be included over time as it becomes available 
and without further notice. 
 In the tables on International Tourist Arrivals for the various 
UNWTO regions, series are chosen that can serve as an 
indicator of trends in tourism development to selected 
destinations. The monthly series represented do not coincide in 
all cases with the annual series usually reported for the various 
countries (e.g. visitor arrivals or nights instead of tourist arrivals) 
and sometimes only relate to a part of the total tourism flow (e.g. 
air traffic, specific entry points). Please refer to the notes on 
page 2 for further explanations. The (sub)regional totals are 
approximations for the whole (sub)region prepared by UNWTO 
based on trends in the countries with data available. 
 

Countries that are not included in this overview, but 
which have monthly data at their disposal, are kindly 
requested to contact the UNWTO Secretariat at 
barom@unwto.org. 
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International Tourist Arrivals by (sub)region and selected countries and territories of destination
Full year Change Monthly or quarterly data series

(percentage change over same period of the previous year)

Series 2005 2008 2009* 08/07 09*/08 Series 2010* 2009* 2008

(1000) (%) YTD Q1 Jan Feb Mar Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
 

Europe 440,991 487,345 460,042 0.4 -5.6 3.0 4.2 1.8 -13.1 -7.4 -2.7 -1.9 6.1 2.6 -1.5 -4.0

Northern Europe 52,790 56,435 53,048 -2.9 -6.0 -3.0 -1.9 -4.2 -13.1 -6.7 -6.6 -2.6 7.3 0.3 -6.5 -9.4

Denmark TCE 4,699 4,503 .. -5.6 .. NCE(1) -5.6 -4.4 -6.8 -35.8 1.1 -11.0 -7.9 25.1 -7.9 -8.8 -1.7

Finland TF 3,140 3,583 3,423 1.8 -4.5 TCE -2.4 -2.4 -10.2 -13.2 -10.5 -8.8 8.9 4.6 -3.9 -2.5

Iceland TCE 871 1,106 1,235 4.9 11.7 THS(2) 5.0 5.9 4.3 -3.3 0.4 8.4 -6.6 1.6 1.5 4.8 9.2

Ireland TF 7,333 8,026 .. -3.7 .. TF* -25.2 -26.0 -24.3 -9.1 -11.9 -11.9 -13.1 4.3 1.3 -6.6 -5.2
Norway TF 3,824 4,347 4,346 -0.7 0.0 THS -9.3 -14.3 -6.5 -1.3 -0.5 -10.7 -3.9

Sweden TCE 4,883 4,728 4,875 -9.5 3.1 TCE -6.3 2.0 4.0 11.7 9.7 10.2 -21.4 -7.8

United Kingdom TF 28,039 30,142 28,033 -2.4 -7.0 VF 2.5 3.5 1.4 -13.9 -6.0 -7.0 -0.3 6.8 -1.2 -2.1 -13.0

Western Europe 141,670 153,178 145,940 -0.4 -4.7 2.7 1.4 3.9 -13.1 -6.3 -0.1 -3.2 7.9 -0.8 -2.8 -2.9

Austria TCE 19,952 21,935 21,355 5.6 -2.6 TCE 4.5 4.5 0.0 0.9 15.4 -8.6 3.7 0.4 -3.8 13.7 -0.6 2.6 4.3

Belgium TCE 6,742 7,165 6,796 1.7 -5.1 TCE -8.7 -7.2 -2.6 -2.9 3.2 3.8 0.5 -0.5

France TF 74,988 79,218 74,200 -2.0 -6.3 TCE -19.6 -10.8 -1.9 -9.2 6.1 -2.7 -5.6 -5.2

Germany TCE 21,499 24,886 24,223 1.9 -2.7 TCE 7.1 4.7 9.1 -8.9 -6.7 0.1 3.5 5.4 4.3 0.8 -2.1

Liechtenstein THS 50 58 52 0.3 -10.5 THS -12.5 -9.0 -13.2 -5.8 5.0 -1.8 4.2 -7.6
Luxembourg TCE 913 879 .. -4.2 .. TCE -5.7 -4.2 -5.3 1.0 -3.9 -6.0 -5.3

Monaco THS 286 324 265 -1.3 -18.3 THS -21.5 -25.3 -11.2 -15.0 -4.7 1.2 2.0 -5.7

Netherlands TCE 10,012 10,104 9,921 -8.2 -1.8 TCE -16.2 3.2 0.3 2.7 0.8 -11.8 -9.0 -10.1

Switzerland THS 7,229 8,608 8,294 1.9 -3.7 THS 1.8 -0.1 3.7 -9.7 -6.9 -0.4 2.5 9.2 2.7 0.4 -4.3

Central/Eastern Europe 87,474 99,707 89,788 3.2 -9.9 7.1 12.0 2.1 -14.2 -12.8 -7.6 -4.6 5.4 5.3 3.0 -2.2

Armenia TCE 319 558 575 9.4 3.0 TF 2.8 -1.7 11.9 -4.0 17.3 12.6 4.9 8.6

Azerbaijan TF 861 1,409 .. 39.4 .. TF 0.0 0.0 34.2 34.2 46.5 46.5

Bulgaria TF 4,837 5,780 5,739 12.2 -0.7 TF 7.8 14.0 1.3 -6.6 -8.3 6.1 -2.8 15.5 17.9 12.3 -0.1

Czech Rep TCE 6,336 6,649 6,032 -0.5 -9.3 TCE -18.5 -9.0 -7.5 -3.9 6.8 -0.4 -0.4 -6.3
Estonia TF 1,917 1,970 .. 3.7 .. TCE 13.7 18.1 9.3 -8.2 -8.2 -1.8 2.9 5.9 5.0 2.5 3.1

Georgia VF 560 1,290 .. 22.6 .. VF 37.2 41.6 9.9 12.9

Hungary TF 9,979 8,814 9,058 2.0 2.8 TF 0.4 0.8 3.4 6.0 4.6 1.4 -1.1 5.9

Kazakhstan TF 3,143 3,447 .. -11.1 .. TF

Kyrgyzstan TF 319 2,435 .. 47.0 .. TF

Latvia TF 1,116 1,684 .. 1.9 .. TCE -15.9 -18.9 -23.9 -17.4 13.5 13.4 15.0 2.1

Lithuania TF 2,000 1,611 .. 8.4 .. TCE -12.1 -17.8 -19.2 -16.5 10.2 9.2 9.0 -2.1

Poland TF 15,200 12,960 11,890 -13.5 -8.3 TF -18.6 -12.7 -3.1 0.7 -8.6 -11.2 -15.9 -17.3
Romania TCE 1,430 1,466 1,272 -5.5 -13.2 TCE -3.0 -1.6 -4.3 -17.9 -15.8 -14.9 -2.0 8.1 -2.9 -11.1 -10.1

Russian Federat ion TF 19,940 . . .. .. .. VF -10.8 -11.5 -8.7 -8.7 3.4 6.1 3.5 0.0

Slovakia TCE 1,515 1,767 1,298 4.9 -26.5 TCE -28.4 -31.7 -26.2 -15.8 9.8 16.7 -0.6 -5.5

Ukraine TF 17,631 25,392 20,758 9.8 -18.3 TF -19.9 12.3 12.3 12.3 1.1

Uzbekistan TF 242 1,069 .. 18.4 .. TF

Southern/Mediter. Eu. 159,057 178,024 171,265 0.7 -3.8 2.8 4.1 1.6 -12.3 -5.6 -1.4 1.1 4.2 4.7 -1.1 -4.1

Albania TF .. 2,592 .. 3.1 .. VF -1.4 16.7 6.2 22.7 23.6 19.3 21.2

Andorra TF 2,418 2,059 1,830 -5.9 -11.1 TF -8.9 1.6 -17.0 -20.9 -14.5 1.1 -8.2 -0.2 -10.6 -6.5 -8.0

Bosnia & Herzg TCE 217 322 311 4.9 -3.3 TCE 0.5 0.5 -5.0 -7.9 1.8 -2.2 8.9 11.5 1.0 -1.3
Croatia TCE 8,467 9,415 9,335 1.2 -0.9 TCE -14.7 -24.3 -5.6 -20.5 -4.2 1.8 -4.5 29.9 0.4 0.6 -0.8

Cyprus TF 2,470 2,404 2,141 -0.5 -10.9 TF 5.6 5.6 -2.4 -2.4 14.8 -15.2 -9.5 -10.7 -11.8 4.4 2.2 -3.2 -1.3

F.Yug.Rp.Macedonia TCE 197 255 259 10.8 1.7 TCE -10.9 -14.9 -6.8 6.7 11.4 2.1 -13.2 15.5 7.7 12.3 9.1

Greece TF 14,765 15,939 .. -1.4 .. TF -16.7 -8.4 -4.3 9.4 2.9 -3.6 -6.0

Israel TF 1,903 2,572 2,321 24.4 -9.7 TF 37.1 37.1 39.0 27.6 43.2 -21.6 -15.3 -5.7 2.7 31.5 36.4 18.7 13.6

Italy TF 36,513 42,734 43,239 -2.1 1.2 TF 3.8 3.8 -5.4 -3.4 5.8 5.8 -2.6 2.6 -3.7 -5.1

Malta TF 1,171 1,291 1,183 3.8 -8.4 TF 6.9 10.3 3.6 -17.8 -11.4 -6.3 0.4 22.0 11.4 0.0 -10.3

Montenegro TCE 272 1,031 1,044 4.8 1.2 TCE -15.5 -17.9 -13.6 -10.1 -2.5 3.8 -11.9 32.4 8.8 2.6 4.2

Portugal TF 10,612 . . .. .. .. TCE 14.5 14.5 -21.3 -8.4 -5.9 -0.6 21.1 3.8 1.4 -8.4
San Marino THS 50 115 .. 66.7 .. VF 8.5 17.3 -1.0 -17.5 -3.3 -1.3 7.2 10.9 -3.6 -4.4 -3.3

Serbia TCE 453 646 645 -7.1 -0.2 TCE -10.4 -17.0 -4.2 -0.4 11.3 -3.1 -8.5 -3.7 -6.4 -7.0 -10.5

Slovenia TCE 1,555 1,771 1,668 1.1 -5.8 TCE 4.7 4.7 6.0 4.0 4.0 -10.1 -9.4 -3.4 -2.1 5.6 2.2 -0.2 -1.1

Spain TF 55,914 57,192 52,231 -2.5 -8.7 TF 0.3 0.3 1.1 -3.8 3.2 -16.9 -8.2 -7.8 -3.5 5.2 1.2 -5.4 -9.0

Turkey TF 20,273 24,994 25,506 12.3 2.0 TF 5.7 5.7 7.9 5.4 4.0 -1.1 -1.0 3.2 8.6 -2.3 17.4 9.4 10.0  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
(1) Including holiday dwellings
(2) Hotels only  
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International Tourism Receipts by (sub)region and selected countries and territories of destination

US$ Local currencies, current prices (percentage change over same period of the previous year)

2005 2008 2009* Series 07/06 08/07 09/08 2010* 2009* 2008

(million) YTD Q1 Jan Feb Mar YTD Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4  
Europe 349,333 472,795 412,394

Northern Europe 54,268 70,232 60,815

Denmark 5,278 6,687 6,247 2.3 0.8 -1.8 -1.8 -6.8 0.6 -2.6 0.8 7.7 -0.2 -3.1 3.7

Finland 2,186 3,208 2,820 9.5 5.4 -7.3 -7.3 5.8 -9.1 -7.9 -17.0 -0.3 21.1 -0.8 5.7

Iceland 413 611 569 13.0 40.7 31.0 31.0 42.6 54.8 44.7 -20.1 17.8 27.9 36.4 85.0

Ireland 4,806 6,294 4,890 3.9 -3.3 -18.1 -18.1 -13.4 -12.2 -24.5 -18.4 -0.3 1.0 -3.6 -10.6

Norway 3,495 4,911 4,175 9.5 4.5 -5.2 -5.2 -7.8 -7.6 -5.2 -0.3 6.7 8.2 0.2 3.7

Sweden 7,415 12,494 12,061 20.8 1.6 12.1 12.1 14.6 18.5 7.2 9.6 -1.6 -10.8 8.8 10.8
United Kingdom 30,675 36,028 30,054 sa 2.6 1.6 -1.6 -1.6 -3.7 -4.2 0.1 1.9 2.5 9.5 -1.8 -3.4

Western Europe 123,221 161,393 143,097

Austria 16,054 21,783 .. 4.0 7.5 -6.2 -10.6 0.9 -3.1 14.7 1.0 3.0 4.6

Belgium 9,868 11,762 9,842 -2.2 -0.3 -11.8 -11.8 -5.9 -7.7 -22.9 -5.0 8.5 -3.9 -1.2 -2.1

France 44,018 55,595 48,716 7.3 -4.6 -7.6 0.0 0.0 0.0 -7.6 -8.9 -10.1 -4.2 -9.8 1.8 1.4 -11.4 -3.5
Germany 29,173 40,021 34,709 0.7 3.5 -8.5 -2.8 -6.6 1.3 -8.5 -7.5 -9.5 -6.7 -10.5 2.1 3.8 2.4 5.6

Luxembourg 3,613 4,483 4,104 1.5 3.9 -3.5 -3.5 -0.9 -9.0 -7.5 4.7 8.7 5.1 3.8 -1.3

Netherlands 10,475 13,342 12,396 7.4 -6.6 -2.0 -2.0 -19.9 4.7 0.8 6.4 11.2 -11.5 -9.2 -13.1

Switzerland 10,020 14,408 13,945 8.0 6.7 -2.8 -2.8 -6.1 -3.2 -2.2 0.7 11.7 6.3 6.5 2.3

Central/Eastern Europe 32,665 57,784 47,531
Armenia 220 331 .. $ 12.5 8.4 .. 19.6 12.7 6.6 1.8

Azerbaijan 78 190 353 $ 52.0 7.0 85.4 85.4 67.1 62.9 90.3 121 5.0 9.4 5.7 8.0

Belarus 253 363 368 $ 13.5 11.8 1.5 1.5 -2.1 -5.5 2.5 11.2 16.2 11.4 14.3 5.9

Bulgaria 2,412 4,204 3,728 24.6 10.8 -6.7 3.3 8.2 -2.1 -6.7 -12.5 -9.5 -3.9 -7.7 23.6 13.5 10.1 -0.4

Czech Rep 4,677 7,207 6,478 3.5 -5.0 0.4 0.4 -0.9 -3.3 3.0 2.9 7.9 -4.8 -14.5 -7.0

Estonia 972 1,213 1,091 -7.3 9.6 -5.3 -4.8 -8.5 0.8 -3.4 -10.8 32.4 6.9 4.0 2.7

Georgia 241 447 470 $ 22.7 16.4 5.3 5.3 -9.1 -13.7 23.0 20.0 33.7 46.9 -2.5 2.3

Hungary 4,101 5,935 5,631 0 -3.3 17.8 11.5 11.5 25.6 20.1 9.1 -3.0 13.5 12.6 17.2 27.7

Kazakhstan 701 1,012 963 $ 20.9 -0.1 -4.8 -4.8 -5.6 -10.6 -0.5 -3.5 4.8 5.1 -2.1 -6.6
Kyrgyzstan 73 515 .. $ 107.2 48.7 .. 6.7 37.0 22.2 -18.0 59.5 64.8 20.8 64.7

Latvia 341 803 723 28.3 11.9 -5.3 -5.5 13.2 2.1 -8.3 -20.4 24.8 8.9 7.1 13.7

Lithuania 921 1,343 1,092 1.8 8.8 -14.3 -14.0 -26.2 -9.6 -12.3 -14.8 12.4 7.9 9.9 0.9

Poland 6,274 11,768 9,011 30.6 -3.4 -0.8 -1.0 3.1 6.9 3.7 -15.7 -6.3 3.0 -8.9 -0.6

Rep Moldova 103 212 168 $ 45.3 26.6 -20.6 -20.6 -9.3 -29.8 -29.7 -8.2 28.6 44.9 36.4 0.8

Romania 1,061 1,997 1,230 € 13.6 15.6 -35.1 -42.4 -42.4 -35.1 -29.7 -25.9 -31.3 -51.8 24.9 15.7 7.6 17.8

Russian Federation 5,870 11,819 9,392 $ 23.9 25.1 -20.5 -20.5 -22.9 -24.8 -22.6 -8.8 46.2 32.7 26.0 2.0

Slovakia 1,210 2,589 2,336 22.0 19.1 -4.9 -8.5 -16.1 0.7 2.6 -21.2 8.8 10.5 6.3 17.6

Ukraine 3,125 5,768 3,576 $ 31.9 25.5 -38.0 -38.0 -34.4 -39.3 -41.1 -25.6 36.9 37.8 28.2 -8.9
Uzbekistan 28 64 ..

Southern/Mediter. Eu. 139,178 183,385 160,951

Albania 860 1,720 1,816 € 24.5 16.8 11.3 11.3 -4.3 19.8 31.3 -9.3 29.7 11.8 7.4 26.1

Bosnia & Herzg 521 816 681 10.4 4.7 -12.0 -12.0 -9.6 -11.6 -13.9 -11.3 9.4 6.0 3.0 2.1

Croatia 7,463 10,971 8,880 € 7.3 10.5 -14.6 -14.6 -2.3 -15.7 -15.5 -11.3 17.3 15.8 6.9 19.9
Cyprus 1,364 2,737 2,162 3.9 -4.8 -16.7 -5.7 -4.9 -6.4 -16.7 -12.8 -16.6 -16.4 -19.4 1.8 -1.3 -6.8 -0.9

F.Yug.Rp.Macedonia 90 228 .. € 31.8 15.6 3.7 23.0 6.7 -9.0 25.0 15.8 18.2 3.5

Greece 13,731 17,114 14,506 -0.3 2.8 -10.6 1.0 -7.6 10.5 -10.6 -17.0 -12.2 -9.8 -8.5 7.8 8.5 1.5 -4.7

Israel 2,783 4,057 3,502 $ 12.4 31.1 -13.7 -13.7 -16.8 -19.9 -17.2 0.5 33.3 42.9 31.6 17.3

Italy 35,398 45,727 40,249 2.5 -0.1 -7.2 2.0 2.0 -7.2 -9.5 -11.0 -5.8 -2.1 1.8 1.2 2.0 -7.7

Malta 755 950 821 8.7 -2.7 -8.9 -8.9 -18.8 -5.7 -10.1 -3.4 4.7 -1.1 -2.0 -11.1

Montenegro 268 758 .. 69.3 12.1 -6.7 -15.5 -8.0 -6.1 91.2 4.6 10.5 42.9

Portugal 7,712 10,943 9,650 10.9 0.5 -7.0 3.3 3.3 -7.0 -15.0 -8.3 -4.4 -3.4 8.7 1.2 -0.7 -4.2

Serbia 308 944 865 € 99.1 1.7 -3.4 -6.8 -5.1 -8.7 -3.9 -16.8 -9.7 -0.1 9.3 10.9 9.8 8.8 -19.6
Slovenia 1,805 2,841 2,511 7.1 16.0 -6.8 -2.5 -0.5 -5.0 -6.8 -8.2 -10.5 -2.3 -8.6 16.2 18.6 12.5 18.9

Spain 47,970 61,628 53,177 3.3 -0.4 -9.0 -2.2 -2.2 -9.0 -13.6 -8.0 -9.2 -5.5 5.4 1.3 0.2 -8.0

Turkey 18,152 21,951 21,250 $ 9.7 18.7 -3.2 -3.2 -11.1 -9.6 -4.6 11.5 28.4 25.9 14.4 16.3  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
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Interim update April 2010 

International Tourist Arrivals by (sub)region and selected countries and territories of destination
Full year Change Monthly or quarterly data series

(percentage change over same period of the previous year)

Series 2005 2008 2009* 08/07 09*/08 Series 2010* 2009* 2008

(1000) (%) YTD Q1 Jan Feb Mar Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

Asia and the Pacific 153,638 184,025 180,909 1.1 -1.7 10.2 8.0 12.7 -7.4 -6.1 0.5 6.4 8.0 3.5 -2.1 -4.2

North-East Asia 85,965 100,972 98,075 0.0 -2.9 10.2 8.5 12.0 -7.5 -7.3 -0.7 4.0 9.7 1.7 -4.6 -5.5

China TF 46,809 53,049 50,875 -3.1 -4.1 TF 8.2 8.2 9.9 0.1 14.0 -11.3 -5.1 -0.1 0.3 9.6 -3.0 -9.3 -7.7

Hong Kong (China) TF 14,773 17,320 16,926 1.0 -2.3 TF 13.8 3.9 26.4 0.6 -11.6 -4.7 5.6 5.3 4.1 -2.2 -2.3

Japan VF 6,728 8,351 6,790 0.0 -18.7 VF 29.4 29.4 10.3 62.9 24.9 -27.2 -30.1 -16.3 2.3 10.6 9.3 -2.0 -16.0

Korea, Republic of VF 6,023 6,891 7,818 6.9 13.4 VF -5.2 -6.3 -4.2 24.3 6.8 14.2 9.4 12.0 6.3 4.0 5.9
Macao (China) TF 9,014 10,610 10,402 TF 16.3 16.3 14.4 27.5 8.3 -8.3 -11.8 1.7 10.6 17.3 16.7 7.4 1.0

Mongolia TF 338 446 .. -1.3 .. VF

Taiwan (pr. of China) VF 3,378 3,845 4,395 3.5 14.3 VF 28.1 28.1 24.9 27.6 30.7 2.2 18.6 13.9 22.1 8.3 2.9 4.2 -0.8

South-East Asia 48,543 61,695 61,954 3.4 0.4 10.4 7.0 14.3 -6.6 -5.2 3.4 11.1 7.3 7.1 2.7 -2.9

Brunei Darussalam TF 126 182 .. 1.8 .. VF

Cambodia TF 1,333 2,001 2,046 6.8 2.2 TF 9.5 9.5 4.6 11.3 13.1 -5.5 -0.1 8.8 8.0 16.2 9.2 7.4 -4.6

Indonesia TF 5,002 6,234 6,324 13.2 1.4 TF(1) 13.6 4.2 24.1 0.0 4.2 -0.8 2.4 15.7 8.1 13.1 16.2

Lao P.D.R. TF 672 1,295 .. 13.4 .. VF 15.3 -22.0 4.7 17.1 2.4 4.3

Malaysia TF 16,431 22,052 23,646 5.1 7.2 TF 1.4 1.4 2.2 4.7 12.4 9.5 1.2 3.9 8.2 7.5
Myanmar TF 232 193 243 -22.1 25.8 TF -0.4 22.1 35.2 52.7 -30.6 -27.4 -39.4 24.0

Philippines TF 2,623 3,139 .. 1.5 .. TF 8.5 5.2 -0.8 -6.3

Singapore TF 7,079 7,778 7,488 -2.2 -3.7 VF 20.8 17.7 24.2 -13.6 -9.3 0.3 5.7 6.8 -0.2 -4.5 -7.7

Thailand TF 11,567 14,584 14,091 0.8 -3.4 TF -15.7 -16.5 -2.9 26.2 12.9 13.6 -2.0 -18.0

Vietnam VF 3,478 4,236 3,747 0.2 -11.5 VF 36.2 36.2 24.8 30.1 56.0 -16.1 -22.2 -7.3 5.8 6.4 15.1 -6.5 -13.9

Oceania 10,982 11,101 10,907 -0.9 -1.7 5.4 1.5 9.1 -5.9 -3.4 -0.9 3.1 1.8 -1.1 -1.9 -2.7

Australia VF 5,499 5,586 5,584 -1.0 0.0 VF 5.4 -0.5 10.8 -3.5 0.6 -2.6 5.1 0.4 -1.7 -0.4 -2.5

Cook Is TF 88 94 100 -3.0 6.6 TF 2.1 10.3 8.9 4.1 0.3 -6.1 -2.8 -2.6

Fiji TF 545 583 539 8.0 -7.7 TF -23.7 -11.0 -0.6 1.9 21.0 7.1 6.1 1.2
French Polynesia TF 208 196 160 -10.0 -18.3 TF -9.9 -9.9 -26.6 -23.4 -14.6 -9.3 -9.4 -7.2 -8.3 -15.1

Guam TF 1,228 1,142 1,053 -6.8 -7.8 TF 10.1 10.1 4.9 17.0 8.8 -8.2 -22.2 -0.6 -0.1 -1.6 -1.0 -11.3 -12.8

Kiribati TF 5 3 3 -40.6 -7.9 VF 38.4 31.0 25.5 12.7 -19.5 -40.5 -4.4 4.9

Marshall Is TF 9 6 .. -16.7 .. TF -21.5 -4.9 -23.9 -26.3 -29.9 14.0 -6.6

Micronesia (Fed.St.of) TF 19 26 .. 21.1 .. TF

N.Mariana Is TF 498 388 .. 0.8 .. VF -2.9 -21.5 2.2 -23.1 1.0 10.0 -2.5 0.8

New Caledonia TF 101 104 99 0.3 -4.1 TF -15.3 -17.9 -12.4 -11.3 8.7 3.2 -13.3 3.8 4.6 -5.4 -0.4

New Zealand VF 2,383 2,459 2,458 -0.3 0.0 VF 5.6 5.6 5.2 4.4 7.4 -7.4 2.3 2.8 4.6 4.2 -3.6 -2.1 -1.5
Niue TF 3 5 5 37.1 -1.8 TF 109.7 -17.0 -21.0 -11.2 43.3 61.9 34.3 23.0

Palau TF 86 83 .. -10.7 .. TF* 5.7 5.7 -9.8 23.9 4.4 -11.8 -10.7 -6.3 -7.9 2.9 -15.4 -19.7 -9.1

Papua New Guinea TF 69 120 126 15.4 4.8 TF 3.0 1.0 -0.4 13.7 -1.2 15.2 8.8 39.1

Samoa TF 102 122 129 -0.2 5.5 TF -2.7 6.5 -13.4 7.9 9.5 4.9 1.0 -2.5 0.6 -2.5 3.3

Solomon Is TF 10 18 .. 15.5 .. TF 9.7 6.6 7.0 11.1 35.0 11.3

Tonga TF 42 49 .. 7.2 .. TF 15.7 3.9 5.7 16.8 3.8 21.6 -5.9

Tuvalu TF 1 2 2 46.1 -4.3 TF 4.5 -20.7 1.1 -7.0 187 36.3 11.4 16.0

Vanuatu TF 62 91 101 11.3 11.2 TF 18.3 8.3 12.3 7.2 6.3 9.5 11.9 15.9

South Asia 8,147 10,256 9,972 1.1 -2.8 15.2 16.9 13.8 -11.7 -0.9 -3.5 5.4 3.8 4.8 -2.9 -0.6
Bangladesh TF 208 467 .. 61.5 .. TF 94.1 46.1 47.4 65.9

Bhutan TF 14 28 23 31.0 -15.0 TF -31.6 14.7 4.1 -30.7 41.1 37.6 4.8 37.7

India TF 3,919 5,283 5,109 4.0 -3.3 TF 12.8 12.8 16.4 9.9 12.9 -13.5 -1.8 -3.8 6.9 6.2 7.4 9.1 -3.7

Iran TF 1,889 2,034 .. -8.3 .. TF 0.5 6.8 -7.9 -10.2 2.3 -17.3 -2.5

Maldives TF 395 683 656 1.0 -4.0 TF 9.7 9.7 -10.8 -10.0 -2.0 7.4 5.1 2.4 -1.6 -2.1

Nepal TF 375 500 .. -5.0 .. VF(2) 29.8 29.8 18.8 33.0 34.6 -16.7 6.3 6.5 8.3 16.0 -3.9 -6.2 8.8

Pakistan TF 798 823 .. -2.0 .. TF -12.8 -5.7 -1.0 -7.0 5.9

Sri Lanka TF 549 438 448 -11.2 2.1 TF 50.3 50.3 31.9 67.7 53.7 -21.3 -8.8 30.3 14.7 0.7 -1.5 -26 -15.6

Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used
(1) Foreign arrivals through thirteen selected Ports of Entry 
(2) Air arrivals only
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Interim update April 2010 

International Tourism Receipts by (sub)region and selected countries and territories of destination

US$ Local currencies, current prices (percentage change over same period of the previous year)

2005 2008 2009* Series 07/06 08/07 09/08 2010* 2009* 2008

(million) YTD Q1 Jan Feb Mar YTD Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4  
Asia and the Pacific 135,662 209,002 202,770

North-East Asia 65,120 100,003 100,373

China 29,296 40,843 39,675 $ 9.7 9.7 -2.9 14.2 14.2 18.8 -1.6 24.6 -2.9 -13.7 -9.2 0.6 11.4 13.1 -2.0 -10.5 -8.2

Hong Kong (China) 10,294 15,304 16,467 18.7 11.1 7.1 7.1 13.1 -4.2 1.2 16.4 13.9 14.2 13.9 4.1

Japan 6,630 10,821 10,305 11.6 1.8 -13.8 23.1 5.7 46.6 -13.8 -20.4 -22.9 -12.3 2.1 10.9 8.3 -1.2 -9.6

Korea, Republic of 5,806 9,774 9,442 $ 6.1 59.2 -3.4 -27.5 -27.5 -3.4 43.5 6.6 -1.4 -35.8 44.9 37.0 38.5 106

Macao (China) 7,759 16,757 .. 39.0 27.9

Taiwan (pr. of China) 4,977 5,937 6,958 $ 1.5 13.9 17.2 17.2 2.6 18.4 20.4 26.3 11.4 13.4 12.7 17.8

South-East Asia 34,966 59,754 53,755

Brunei Darussalam 191 241 .. -1.3 -2.7

Cambodia 840 1,221 .. $ 17.8 7.6 ..

Indonesia 4,522 7,375 6,318 $ 20.2 38.0 -14.3 -14.3 -15.3 -12.0 -16.4 -13.6 40.9 31.7 37.8 41.6

Lao P.D.R. 147 276 .. $ 34.7 18.1 ..
Malaysia 8,847 15,277 15,382 26.3 5.5 6.4 6.4 0.6 3.9 9.4 11.4 1.3 4.0 8.2 8.8

Philippines 2,265 2,499 2,329 $ 40.9 -49.3 -6.8 -6.8 -8.5 -4.7 0.6 -13.3 -37.4 -45.5 -58.0 -54.6

Singapore 6,211 10,722 9,187 14.1 11.0 -11.9 -11.9 -9.7 -9.9 -14.3 -13.5 22.8 7.2 4.3 7.2

Thailand 9,576 18,173 15,901 13.3 5.2 -9.9 -9.8 -22.0 -25.3 -12.7 24.0 20.7 17.3 6.2 -18.8

Vietnam 2,300 3,930 3,050 $ 31.6 4.8 -22.4

Oceania 25,891 33,727 33,537

Australia 16,848 24,756 25,591 12.5 10.7 11.2 5.6 4.7 6.5 11.2 10.4 11.5 14.2 8.7 11.4 13.4 7.8 10.4

Cook Is 91 105 .. 4.9 2.6

Fiji 486 544 .. -3.6 8.2 -14.8 -14.8 36.1 22.3 16.7 -22.3

French Polynesia 522 522 .. 6.7 -9.7

Marshall Is 6 3 .. -31.8 -33.3

New Caledonia 149 152 .. 6.5 -0.3

New Zealand 5,203 5,012 4,398 0.7 -3.6 -1.3 -1.3 -0.9 -6.6 1.9 0.6 -3.5 0.6 -4.1 -6.9

Niue 1 2 .. 28.3 30.7
Solomon Is 3 4 4 -14.4 1.6 19.2 19.2 40.2 36.0 -16.9 38.5 -4.6 -18.3 34.2 -6.5

Tonga 15 20 .. -11.0 39.7 89.0 22.8 107 -9.7

South Asia 9,685 15,519 15,106

Bangladesh 70 74 .. -4.8 -3.0 -35.3 -55.2 -10.7 12.5 25.3 31.2 -73.7

Bhutan 19 39 .. $ 24.5 30.1 .. -18.0 -34.7 11.8 6.2 37.3 29.0 11.2 36.3
India 7,493 11,832 10,605 13.4 16.0 -0.3 -0.1 -7.4 7.4 0.4 1.3 8.8 21.1 33.9 6.4

Iran 1,069 1,908 .. $ 15.5 13.8 .. 48.4 122 45.4 20.3 2.2 2.5 2.3 27.9

Maldives 287 664 590 $ 17.6 10.2 -11.2

Nepal 132 336 371 41.8 77.9 22.6 22.6 24.8 59.0 25.3 -6.5 111 90.5 38.7 82.4

Pakistan 182 316 272 $ 8.2 14.5 -13.9 18.5 18.5 12.0 15.8 28.6 -13.9 -9.7 8.2 -31.6 -12.9 -7.7 -9.0 50.8 28.8

Sri Lanka 429 342 350 0.0 -13.0 8.6 -10.9 -16.9 -1.6 -0.1 -3.7 -29.0 -16.0  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
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Interim update April 2010 

International Tourist Arrivals by (sub)region and selected countries and territories of destination
Full year Change Monthly or quarterly data series

(percentage change over same period of the previous year)

Series 2005 2008 2009* 08/07 09*/08 Series 2010* 2009* 2008

(1000) (%) YTD Q1 Jan Feb Mar Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
 

Americas 133,313 146,931 139,971 2.8 -4.7 2.6 2.7 2.5 -7.1 -7.3 -5.7 1.4 9.6 3.2 1.5 -2.5

North America 89,891 97,717 92,109 2.6 -5.7 2.3 2.8 1.8 -7.7 -9.7 -5.7 -0.1 9.8 3.5 1.3 -2.9

Canada TF 18,771 17,142 15,771 -4.4 -8.0 TF -2.3 -7.6 2.6 -8.2 -7.3 -8.3 -8.1 -1.8 -4.9 -4.5 -5.6

Mexico TF 21,915 22,637 21,454 5.9 -5.2 TF -5.2 -5.2 7.7 -19.2 -8.0 -1.2 5.4 2.9 6.5 9.1

United States TF 49,206 57,937 54,884 3.5 -5.3 TF(1) 9.5 9.5 -14.3 -6.5 -3.9 2.3 15.4 7.6 3.2 -6.0

Caribbean 18,799 20,081 19,445 1.2 -3.2 1.9 3.1 0.7 -8.5 -3.4 -0.7 1.6 7.8 1.8 -2.4 -3.6
Anguilla TF 62 68 55 -12.1 -19.4 TF -25.6 -18.9 -15.0 -15.0 -13.0 -13.2 -4.3 -16.8

Ant igua,Barb TF 245 266 234 1.5 -11.8 TF(2) -14.3 -13.8 -10.5 -7.7 9.0 7.6 -1.8 -9.2

Aruba TF 733 827 813 7.0 -1.7 TF -9.6 0.7 1.6 1.4 20.6 9.2 2.0 -2.1

Bahamas TF 1,608 1,463 1,327 -4.2 -9.3 TF(2) -16.2 -12.0 -7.3 2.8 3.4 -2.1 -8.9 -11.6

Barbados TF 548 568 519 -1.2 -8.6 TF 6.3 6.3 -8.6 -12.5 -13.8 0.0 10.8 -11.1 0.4 -4.2

Bermuda TF 270 264 236 -13.7 -10.5 TF -22.8 -14.3 -5.3 -2.5 -8.9 -12.2 -13.7 -19.7

Bonaire TF 63 74 .. 0.0 .. TF -13.0 -20.6 -3.0 5.1 12.2 -3.5 -12.2

Br.Virgin Is TF 337 346 .. -3.4 .. TF -25.0 -10.2 3.6 -3.4 -3.1 -13.3

Cayman Islands TF 168 303 272 3.9 -10.2 TF 8.3 8.3 6.8 2.7 14.3 -14.3 -12.1 -12.7 1.0 9.0 9.7 7.1 -11.3
Cuba TF 2,261 2,316 2,405 9.3 3.8 VF 0.0 0.0 -4.6 -2.1 6.4 2.0 3.8 5.1 3.9 15.2 14.3 2.9 1.8

Curaçao TF 222 409 367 36.4 -10.3 TF -13.4 -13.4 -4.2 2.4 4.7 -30.1 47.8 29.8 16.3 46.7

Dominica TF 86 89 85 0.8 -3.9 TF -1.8 -1.8 -1.5 11.7 -10.9 -9.0 -1.7 34.6

Dominican Rp TF 3,691 3,980 3,992 0.0 0.3 TF 3.9 3.9 5.8 2.1 3.8 -5.2 -0.5 1.5 8.1 6.8 3.2 -4.5 -7.3

Grenada TF 99 130 113 0.4 -12.5 TF -15.8 -16.2 -11.2 -5.5 15.9 -6.7 -1.5 -7.4

Guadeloupe TCE 372 412 .. 1.0 .. THS

Haiti TF 112 304 .. -21.2 .. TF 9.7 -27.2 -48.0 -2.8

Jamaica TF 1,479 1,767 1,831 3.9 3.6 TF 8.2 8.2 0.2 6.7 5.7 2.0 13.3 3.7 -0.4 -1.1

Martinique TF 484 480 443 -4.3 -7.7 TF -23.1 -6.4 6.4 -2.8 -2.4 -4.3 -7.5 -4.5
Montserrat TF 10 7 6 -5.0 -18.7 TF -12.6 -18.5 -22.2 -20.9 -5.7 -7.9 -2.9 -3.8

Puerto Rico TF 3,686 3,716 3,551 0.8 -4.5 THS(3) -9.4 -1.8 2.6 4.5 -1.4 -4.4 -0.2 -4.3

Saba TF 11 12 .. 3.2 .. TF 1.9 -1.8 1.9 10.4 4.4 -4.3

Saint Lucia TF 318 296 278 2.9 -5.8 TF 13.2 13.2 -13.7 -5.2 -6.9 4.9 17.7 0.6 -0.7 -6.6

St.Eustat ius TF 10 12 .. 1.6 .. TF -6.9 4.7 1.1 2.3 1.2 9.5 -6.1

St.Kitts-Nev TF 141 128 93 3.8 -27.1 TF -28.2 -31.0 -22.8 -24.5 8.9 8.5 6.2 -11.1

St.Maarten TF 468 475 440 1.3 -7.4 TF(2) -16.1 -7.7 -7.2 5.8 7.6 2.2 5.6 -11.2

St.Vincent ,Grenadines TF 96 84 76 -6.2 -9.9 TF -11.1 -15.5 -12.8 0.4 -16.1 -4.8 -5.3 5.5
Trinidad Tbg TF 463 433 .. -3.8 .. TF -11.2 -3.8 5.4 -2.0 0.7 -11.4

US.Virgin Is TF 582 586 .. 0.8 .. VF(2) 15.0 15.0 8.9 6.5 29.2 -12.5 -3.9 -0.4 12.1 6.4 2.4 -5.8 -11.7

Central America 6,301 8,296 7,857 7.0 -5.3 6.4 2.3 11.3 -6.2 -8.8 -6.3 0.1 14.0 8.6 3.9 1.6

Belize TF 237 245 232 -2.6 -5.2 TF -10.1 -5.7 -2.0 0.2 1.7 -3.2 -4.5 -6.3

Costa Rica TF 1,679 2,089 1,923 5.5 -8.0 TF 9.6 4.3 16.5 -12.0 -8.0 -6.6 -3.8 18.7 4.7 4.0 -6.7

El Salvador TF 1,127 1,385 1,091 3.5 -21.2 TF 4.1 4.1 -8.9 11.5 12.3 -18.9 -30.2 -19.1 -16.4 8.8 15.0 -5.6 -1.9

Guatemala TF .. 1,527 .. 5.4 .. VF 3.9 -11.3 3.2 14.7 6.2 3.1 5.8 6.1

Honduras TF 673 899 863 8.2 -4.1 TF -11.8 5.9 -6.4 -2.7 17.7 5.4 3.5 5.7

Nicaragua TF 712 858 932 7.2 8.6 TF 16.3 16.3 6.1 10.3 33.2 4.5 15.5 5.1 9.9 9.0 6.5 4.2 9.4
Panama TF 702 1,293 .. 17.2 .. TF* 4.4 5.3 3.3 3.3 -9.2 -12.9 2.0 27.3 23.5 16.5 8.5

South America 18,322 20,837 20,561 3.9 -1.3 2.8 2.3 3.4 -4.2 3.0 -9.8 7.9 8.9 0.8 6.0 -1.5

Argentina TF 3,823 4,700 4,292 3.0 -8.7 TF -12.5 -5.2 -22.4 6.3 9.2 2.0 5.7 -5.0

Bolivia TF 524 594 .. 3.7 .. THS 7.9 3.9 1.7 3.6

Brazil TF 5,358 5,050 .. 0.5 .. TF 5.3 -4.6 2.1 -4.0

Chile TF 2,027 2,699 2,713 7.7 0.5 TF 2.8 2.8 2.8 0.5 11.9 -9.8 1.2 14.7 -1.5 6.9 5.6

Colombia VF 933 1,223 1,354 2.3 10.7 VF 6.5 6.2 6.9 7.5 13.2 6.9 15.7 3.4 2.6 6.9 -3.5

Ecuador VF 860 1,005 970 7.2 -3.5 VF 13.9 13.9 9.5 21.2 11.8 -3.6 2.8 -6.8 -5.5 7.0 4.2 8.5 8.9

Guyana TF 117 133 141 1.0 6.2 TF -7.1 12.8 10.2 7.9 6.0 -15.9 -2.9 23.3
Paraguay TF 341 428 439 3.0 2.6 TF 3.7 2.8 -5.7 12.2 -12.0 1.4 17.1 2.4

Peru TF 1,571 2,058 2,140 7.4 4.0 TF 0.2 -0.1 -1.0 18.5 12.5 13.2 9.1 -4.4

Uruguay TF 1,808 1,921 2,055 9.7 6.9 TF 1.8 1.8 -1.7 -2.7 15.7 1.4 19.8 -6.0 15.8 18.0 3.3 12.9 2.0

Venezuela TF 706 744 .. -3.5 .. TF -19.3 -15.2 2.3 -10.5 2.1 -8.5  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
(1) Excluding Mexican visitors not travelling beyond the 25 miles U.S. border zone
(2) Non-resident air arrivals only
(3) Non-resident hotel registrations only  
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International Tourism Receipts by (sub)region and selected countries and territories of destination

US$ Local currencies, current prices (percentage change over same period of the previous year)

2005 2008 2009* Series 07/06 08/07 09/08 2010* 2009* 2008

(million) YTD Q1 Jan Feb Mar YTD Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4  
Americas 144,990 187,707 165,592

North America 107,363 138,485 119,109

Canada 13,760 15,106 13,640 -0.8 -2.1 -3.3 -3.3 1.6 -5.1 -7.1 1.3 0.8 -3.4 -3.5 -0.6

Mexico 11,803 13,289 11,275 $ 5.5 3.4 -15.2 -2.2 -2.2 -15.2 -8.5 -27.1 -19.0 -7.1 5.7 6.8 4.8 -3.8

United States 81,799 110,090 94,194 sa 13.1 13.4 -14.4 2.5 1.1 3.9 -14.4 -13.4 -18.7 -17.5 -7.6 24.2 21.7 13.9 -2.8

Caribbean 20,742 23,636 22,431

Anguilla 86 109 89 6.7 -4.8 -18.5 -4.0 -13.3 2.6 -10.5

Antigua,Barb 309 334 293 3.4 -1.1 -12.3 8.6 4.7 -2.3 -4.6

Aruba 1,094 1,411 1,295 16.3 12.4 -8.2 -8.2 -10.4 -9.3 -6.0 -6.5 23.1 20.0 9.5 -1.2

Bahamas 2,069 2,153 .. 6.4 -1.6 -10.0 -10.0 -10.0 -10.0 4.9 -4.0 -2.4 -5.0

Barbados 897 1,192 .. 13.5 -0.6 7.4 7.4 -5.7 -11.5

Bermuda 429 431 363 15.0 -24.1 -15.8 -40.3 -16.9 -7.8 -8.8 -15.1 -20.0 -28.1 -29.8

Bonaire 87 121 .. 20.5 10.5 -15.3 -8.9 -21.7 -18.9 30.7 9.2 -2.7 2.3
Cayman Islands 356 353 ..

Cuba 2,150 2,267 .. * -8.9 -13.7 -11.6 -8.3 2.0 23.6 14.5 7.2 -5.9

Curaçao 244 378 .. 18.0 15.6 -4.1 -11.1 -4.1 5.1 33.7 18.7 19.0 -2.9

Dominica 57 69 66 -7.5 3.8 -4.3 10.4 -0.6 5.5 -68.7

Dominican Rp 3,518 4,166 4,065 $ 3.8 2.5 -2.4 -2.4 -7.9 -6.0 -2.6 11.1 3.3 6.3 1.8 -2.2

Grenada 71 110 94 15.1 1.5 -13.9 5.5 -12.3 -8.4 7.5

Haiti 84 279 .. 35.4 53.4

Jamaica 1,545 1,976 1,938 $ 2.1 3.5 -1.9 -1.9 -11.2 7.6 -0.4 -1.5 18.7 2.9 -3.3 -4.9

Montserrat 9 7 6 -3.9 -5.4 -15.0 -5.8 -9.6 -4.5 -4.5
Puerto Rico 3,239 3,535 3,473 $ 1.3 3.5 -1.8

Saint Lucia 369 311 286 2.6 3.1 -8.1 15.6 4.9 2.8 -5.0

St.Kitts-Nev 121 108 91 -4.2 -14.3 -15.3 17.1 3.6 -6.8 -8.0

St.Maarten 659 663 .. 1.6 0.3 -8.1 -2.8 -12.2 -12.0 4.8 -4.3 3.6 -3.3

St.Vincent,Grenadines 77 96 85 -2.9 -12.7 -11.8 -33.3 -34.3 -22.3 125

Trinidad Tbg 453 397 .. $ 21.2 -14.3 ..

US.Virgin Is 1,446 1,492 .. -1.9 4.0

Central America 4,486 6,362 5,911

Belize 214 281 .. 11.0 -2.6 -4.9 -8.9 -3.6 -0.1 -3.3 -2.9 71.5 -30.3

Costa Rica 1,671 2,285 2,075 $ 18.7 12.8 -9.2 -9.2 -13.9 -10.4 -6.4 -4.4 27.8 14.5 12.5 -4.1

El Salvador 361 425 319 $ 26.4 -12.0 -24.8 -24.8 -26.4 -39.8 -18.7 -10.4 5.0 5.7 -27.7 -25.3

Guatemala 791 1,068 820 $ 14.8 1.3 -23.3 -23.3 -16.4 -3.6 -41.5 -28.3 1.9 -2.8 2.4 3.4

Honduras 463 619 .. $ 5.9 13.5 .. -2.8 2.1 9.6 -20.7 23.7 10.5 8.5 10.9

Nicaragua 206 276 346 $ 10.6 8.3 25.2 25.2 23.7 38.0 9.0 32.5 16.9 6.0 5.0 5.2
Panama 780 1,408 1,483 23.4 18.8 5.3 5.3 12.0 1.3 -2.6 9.9 17.0 22.6 21.3 15.3

South America 12,400 19,223 18,141

Argentina 2,729 4,646 3,916 $ 29.0 7.7 -15.7 -15.7 -17.2 -14.5 -33.3 0.4 5.0 15.0 25.8 -5.6

Bolivia 239 275 .. $ 19.6 -5.9 .. -5.8 -8.8 -2.2 14.9 -3.5 -15.1 -15.1

Brazil 3,861 5,785 5,305 $ 14.8 16.8 -8.3 16.0 14.2 18.0 -8.3 -11.5 -11.4 -9.3 -1.0 20.7 17.0 22.4 7.9
Chile 1,109 1,674 1,568 $ 21.8 13.3 -6.3 -6.3 -0.9 -15.5 -13.5 -0.7 33.6 33.9 11.9 -13.0

Colombia 1,222 1,844 2,000 $ 7.4 10.5 8.4 8.4 5.7 12.7 8.1 7.6 10.1 10.0 16.7 5.5

Ecuador 486 742 .. $ 27.3 19.0 .. -9.8 -0.7 -15.2 -12.3 22.0 20.1 15.9 18.7

Guyana 35 59 .. 36.6 18.8

Paraguay 78 109 .. $ 11.3 7.1 .. -12.2 -9.8 2.0 -18.3 -20.6 7.7 7.5 7.4 7.4

Peru 1,308 1,991 2,046 $ 9.7 15.6 2.8 2.8 3.5 3.1 -1.2 6.2 20.1 18.6 15.3 9.1

Suriname 45 77 .. -29.4 14.9

Uruguay 594 1,051 1,311 $ 35.3 30.0 24.7 16.8 16.8 24.7 25.4 65.8 -5.3 29.0 26.8 4.9 48.3 36.4

Venezuela 650 915 788 $ 6.4 12.0 -13.9 -13.9 -20.4 -32.8 -3.8 -3.8 18.9 7.4 24.8 -1.7  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
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International Tourist Arrivals by (sub)region and selected countries and territories of destination
Full year Change Monthly or quarterly data series

(percentage change over same period of the previous year)

Series 2005 2008 2009* 08/07 09*/08 Series 2010* 2009* 2008

(1000) (%) YTD Q1 Jan Feb Mar Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
 

Africa 35,304 44,500 45,850 4.4 3.0 7.3 9.6 4.9 1.5 5.4 2.7 2.0 3.3 -0.9 -0.2 12.7

North Africa 13,911 17,140 17,469 4.8 1.9 8.0 11.3 4.9 1.4 6.6 -1.6 3.6 9.3 7.8 0.6 5.9
Algeria VF 1,443 1,772 .. 1.7 .. VF 1.9 12.5 -1.2 -3.1
Morocco TF 5,843 7,879 8,341 6.4 5.9 TF 13.8 15.1 12.5 4.4 13.3 0.9 8.5 14.4 10.5 1.2 5.4
Sudan TF 246 441 420 1.1 -4.6 TF -15.8 -14.4 13.9 -1.9 1.1 1.1 1.1 1.1
Tunisia TF 6,378 7,049 6,901 4.2 -2.1 TF 0.7 0.7 5.9 -5.7 1.9 -0.9 1.3 -4.9 -2.2 6.2 4.8 0.6 9.5

Subsaharan Africa 21,393 27,360 28,382 4.1 3.7 7.0 8.9 4.9 1.5 4.6 6.8 1.4 0.7 -6.5 -1.0 16.0
Angola TF 210 294 .. 51.0 .. TF 77.4 30.1 59.7 39.3
Benin TF 176 188 .. 1.1 .. TF -7.4 1.3 17.7 -6.7
Botswana TF 1,474 1,500 .. 3.1 .. TF
Burkina Faso THS 245 226 .. -21.8 .. THS -16.5 -16.2 -26.9 -28.0
Cape Verde TF 198 285 287 6.7 0.7 TF 0.1 0.1 1.4 1.4
Cent.Afr.Rep. TF 12 31 .. 78.9 .. TF 57.7 86.6 106 76.0
Dem.R.Congo TF 61 50 .. 6.4 .. TF
Eritrea VF 83 70 .. -13.6 .. VF -20 -20 -7 -7
Ethiopia TF 227 330 .. 5.8 .. TF -4.7 21.2 8.3 0.9
Gabon TF 269 358 .. 10.2 .. TF 10.0 10.0 10.0 10.0
Gambia TF 108 147 .. 2.9 .. TF -32.4 3.8 32.2 -8.6 -8.6 -22.8
Ghana TF 429 698 .. 19.0 .. TF
Guinea-Bissau TF 5 38 .. 26.4 .. TF 65.8 43.9 10.2 -13.8
Kenya TF 1,536 .. .. .. .. VF(1) 17.6 18.9 16.3 65.5 35.4 26.1 14.8 -49.2 -33.2 -28.6 -13.5
Lesotho TF .. 285 .. -2.5 .. VF -5.8 -16.1 -15.6 28.5
Madagascar TF 277 375 .. 9.0 .. TF 12.5 9.1 7.7 7.8
Malawi TF 438 742 .. 1.0 .. TF 21.8 2.5 5.8 -27.1
Mali TF 143 190 .. 15.9 .. THS
Maurit ius TF 761 930 871 2.6 -6.4 TF 4.9 3.7 6.6 -10.9 -7.0 -10.5 2.4 7.2 3.2 2.7 -2.2
Mozambique TF 578 1,815 .. 135.4 .. THS -10.0 -7.2 -4.1 -8.7 -7.1 4.1 3.0 -0.4
Niger TF 60 73 .. 52.1 .. TF 56.3 41.6 21.2 97.4
Nigeria TF 1,010 1,313 .. 8.3 .. TF
Reunion TF 409 396 .. 4.2 .. TF 15.6 -5.6 1.8 3.9
Rwanda VF .. 731 699 3.0 -4.4 VF 25.4 0.8 -13.6 -24.0 -4.5 -4.4 7.2 13.0
Sao Tome Prn TF 16 15 .. 22.9 .. TF
Senegal TF 769 .. .. .. .. TF* 7.2 7.2 -8.1 -3.0 -7.8 -7.1 0.7 -0.6 -3.5 -0.8
Seychelles TF 129 159 158 -1.4 -0.9 TF 16.2 13.5 18.7 -14.2 3.1 1.1 8.2 7.0 2.3 -4.1 -9.7
Sierra Leone TF 40 36 .. 12.5 .. TF 8.4 30.9 -12.8 17.7
South Africa TF 7,369 9,592 7,012 5.5 -26.9 VF 7.7 7.7 -2.2 5.3 10.9 2.0 12.0 3.8 1.1 5.7
Swaziland THS 837 754 .. -13.3 .. VF -0.8 14.5 24.5 15.0 -3.7 -8.0 -4.4 1.7
Tanzania TF 590 750 .. 8.4 .. VF 18.4 13.7 -3.7 5.4
Togo THS 81 74 .. -14.0 .. THS
Uganda TF 468 844 .. 31.5 .. TF 25.7 23.3 32.5 43.7
Zambia TF 669 812 .. -9.5 .. TF -12.9 6.5 -10.0 -19.3
Zimbabwe VF 1,559 1,956 .. -22.0 .. VF -44.6 -89.2 -48.1 82.0  

Middle East 37,782 55,965 52,929 19.3 -5.4 35.4 36.9 33.9 -21.4 -11.0 -1.6 9.0 20.8 33.5 3.8 17.8

Bahrain TF 3,914 .. .. .. .. VF 12.8 -3.7 10.5 77.5 3.5 1.2

Egypt TF 8,244 12,296 11,914 15.9 -3.1 VF 28.9 28.9 31.4 26.6 28.9 -13.4 -4.0 0.7 6.5 25.1 22.6 15.1 3.7
Jordan TF 2,987 3,729 3,789 8.7 1.6 TF -0.5 4.4 0.6 1.9 -14.9 2.4 19.1 26.3

Lebanon TF 1,140 1,333 1,851 31.0 38.9 TF 37.1 37.1 53.6 65.7 32.8 18.2 7.3 20.9 43.8 39.4

Libyan Arab Jamahiriya TF 81 34 .. -10.5 .. TF

Oman THS 1,114 1,273 .. 13.3 .. THS

Palest ine THS 88 387 391 46.6 1.0 THS -12.3 -24.8 32.2 10.6 78.9 79.8 1.4 53.7

Qatar TF 913 1,405 .. 45.8 .. THS 19.5 43.5 48.4 75.2

Saudi Arabia TF 8,037 14,757 10,896 28.0 -26.2 TF 44.6 44.6 44.6 44.6 44.6 -60.1 -43.9 -13.4 43.6 53.6 75.1 -21.8 27.0

Syrian Arab Republic TF 3,571 5,430 6,092 30.6 12.2 VF 2.1 17.5 11.5 11.0 11.2 23.6 41.7 29.2
Untd Arab Emirates THS 7,126 .. .. .. .. THS(2) 3.0 -1.5 -5.7 5.7 9.7 2.2 14.5

Yemen THS 336 404 .. 6.6 .. THS 10.2 -13.2 7.6 22.3  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used

(1) Tourist arrivals in the Internat ional Airports of Jomo Kenyatta, Mobassa and Moi, as well as by Cruise Ships
(2) Dubai only  
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International Tourism Receipts by (sub)region and selected countries and territories of destination

US$ Local currencies, current prices (percentage change over same period of the previous year)

2005 2008 2009* Series 07/06 08/07 09/08 2010* 2009* 2008

(million) YTD Q1 Jan Feb Mar YTD Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4  
Africa 22,044 29,937 28,083

North Africa 7,026 10,777 9,885

Algeria 184 325 .. $ 1.9 48.4 ..

Morocco 4,610 7,168 6,556 11.8 -5.6 -4.9 10.5 7.5 14.4 -4.9 -23.4 -8.2 -2.4 14.1 -0.8 9.5 -8.3 -17.1

Sudan 89 331 .. $ 3.7 26.3 .. -15.3 15.4 4.4 -53.4 8.6 22.5 67.4 12.0

Tunisia 2,143 2,953 2,751 9.0 10.3 2.1 2.1 2.9 5.7 2.2 -2.1 16.3 5.8 10.2 11.4

Subsaharan Africa 15,018 19,160 18,197

Angola 88 285 .. $ 200.3 26.7 ..

Benin 103 209 .. 62.4 -5.2

Botswana 562 553 .. 6.9 12.6

Burundi 2 1 .. 5.2 9.6

Cameroon 175 154 .. 14.4 -36.3

Cape Verde 123 350 287 33.2 8.0 -13.6 -13.6 -24.5 -16.8 5.6 -15.3 18.7 18.3 4.6 -7.1
Cent.Afr.Rep. 5 9 .. -3.8 0.1

Côte d'Ivoire 83 114 .. 0.7 3.4

Djibouti 7 8 .. -30.6 14.7

Eritrea 66 46 ..

Ethiopia 168 377 .. $ 8.8 113.7 .. -9.9 12.3 -26.9 87.1 212 194 35.6

Gambia 68 83 .. $ 11.4 -1.2 ..

Ghana 836 919 .. $ 5.5 1.2 ..

Guinea .. 2 .. 900.5

Kenya 579 752 .. $ 33.3 -17.9 .. -24.7 -5.2 -40.9 -23.7 -34.2 -19.2 -3.2 -11.2
Lesotho 31 34 .. 41.2 -12.9

Liberia 67 158 .. 15.0 20.7

Madagascar 183 333 .. 1.3 13.1

Mauritius 871 1,449 1,117 27.4 1.3 -13.4 7.2 8.0 6.4 -13.4 -14.1 -21.9 -13.8 -3.9 10.7 14.0 -0.2 -15.2

Mozambique 130 190 .. $ 17.0 16.3 .. -8.5 -14.0 -13.9 1.3 39.3 33.7 38.8 -26.8

Namibia 348 378 .. 17.6 2.1 8.7 1.7 4.7 20.1 -15.0 9.2 19.1 1.0

Niger 43 45 .. 4.6 2.1

Nigeria 54 237 .. $ 227.8 10.3 .. -37.4 -37.4 -37.4 218 218 94.0 94.0

Reunion 442 505 .. € 22.1 5.4 6.1 6.1
Rwanda 49 202 .. $ 15.0 204.5 ..

Sao Tome Prn 7 8 .. $ -24.6 57.1 ..

Seychelles 192 258 .. 51.7 28.1 96.7 49.0 14.5 -5.1

Sierra Leone 64 34 .. -3.6 54.4

South Africa 7,508 7,925 7,543 sa 12.2 6.2 -2.4 -2.4 3.1 -3.2 -2.2 -6.9 7.8 7.0 6.6 3.5  
Middle East 26.603 42.777 43.280

Bahrain 920 1.166 .. 5,5 5,5

Egypt 6.851 10.985 10.755 $ 22,6 18,1 -2,1 -2,1 -17,2 -1,6 -1,6 13,0 39,3 42,6 15,2 -10,0

Jordan 1.441 2.943 2.911 12,2 27,5 -1,0 -1,0 3,5 1,6 -3,5 -3,0 -3,9 19,1 41,2 49,4

Kuwait 164 257 .. 6,8 9,5

Lebanon 5.532 7.192 .. $ 9,7 31,6 ..

Libyan Arab Jamahiriya 250 74 .. -62,6 -3,1

Oman 429 804 .. 19,1 24,1

Saudi Arabia 4.626 5.910 .. 25,3 -1,0 -17,3 -39,9 -30,5 -3,4 21,5 34,1 170 29,8 275

Syrian Arab Republic 1.944 3.150 ..

Untd Arab Emirates 3.218 7.162 .. 22,1 17,9

Yemen 181 886 .. $ 134,8 108,5 ..  
Source: World Tourism Organization (UNWTO) © (Data as collected by UNWTO April 2010)

See box at page 2 for explanation of abbreviations and signs used  
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The economic environment 
 

• Just last week the International Monetary Fund (IMF) 
issued its April 2010 edition of the World Economic 
Outlook (WEO) with updated economic growth 
projections. Prospects for 2010 economic growth 
worldwide are revised upwards by 0.3% to 4.2%, while 
2009’s decline is revised to -0.6%. 

• 2010 prospects improved for both advanced economies, 
to 2.3% and for Emerging market and developing 
countries, to 6.3%. 

• The IMF points out that the world economy is recovering 
better than expected, although activity is reviving at 
different speeds in different parts of the world. Despite 
improvements, the IMF warns that the outlook remains 
unusually uncertain. The rapid increase of public debt, 
the deterioration of fiscal balance sheets and the 
persistence of high unemployment in advanced 
economies are problems that underscore the need for 
policy action to sustain the recovery of the global 
economy and financial system. 

• A more in-depth analysis of economic prospects will be 
included in the full issue of the UNWTO World Tourism 
Barometer scheduled for June. The full IMF World 
Economic Outlook report is available for download at 
www.imf.org/external/pubs/ft/weo. 

 

 
 
 
 
 

Overview of the economic growth projections by the International Monetary Fund (IMF), World Economic Outlook, April 2010

GDP

US$ bn Current projections Average (%)

2009 2004 2005 2006 2007 2008 2009 2010* 2011* 2012* 2013* 2014* 2015* 09-08 10*-09 11*-10*1995-2009
 

World (purchasing power parity (PPP) weighted) 57,937 4.9 4.5 5.1 5.2 3.0 -0.6 4.2 4.3 4.5 4.5 4.6 4.6 - - ++ = 3.8
Memorandum: at market exchange rates 4.0 3.4 3.9 3.9 1.8 -2.0 3.3 3.4 3.6 3.6 3.7 3.7 - - ++ = 2.9

of which:
Advanced economies 40,056 3.2 2.7 3.0 2.8 0.5 -3.2 2.3 2.4 2.4 2.4 2.4 2.3 - - ++ = 2.4
Emerging market and developing countries 17,881 7.5 7.1 7.9 8.3 6.1 2.4 6.3 6.5 6.6 6.6 6.7 6.7 - - ++ = 5.9  

Source: Compiled by UNWTO from International Monetary Fund, World Economic Outlook (www.imf.org/external/pubs/ft/weo/weorepts.htm)
¹ Percentage points change to previous year: - - < -1 ; - [-1,-0.2] ; = [-0.2,0.2] ; + [0.2,1] ; ++ >1  
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Overview of the economic growth projections by the International Monetary Fund (IMF), World Economic Outlook, April 2010

GDP

US$ bn Current projections Average (%)

2009 2004 2005 2006 2007 2008 2009 2010* 2011* 2012* 2013* 2014* 2015* 09-08 10*-09 11*-10*1995-2009
 

By UNWTO regions:
Europe 19,910 3.8 3.1 4.3 4.0 1.7 -4.4 1.7 2.2 2.6 2.7 2.8 2.7 - - ++ + 2.6

European Union (27) 16,447 2.7 2.2 3.4 3.1 0.9 -4.1 1.0 1.8 2.2 2.3 2.2 2.1 - - ++ + 2.1
Euro area 12,517 2.2 1.7 3.0 2.8 0.6 -4.1 1.0 1.5 1.8 1.8 1.8 1.7 - - ++ + 1.8

Germany 3,353 1.2 0.7 3.2 2.5 1.2 -5.0 1.2 1.7 2.0 1.8 1.6 1.2 - - ++ + 1.1
France 2,676 2.3 1.9 2.4 2.3 0.3 -2.2 1.5 1.8 2.0 2.1 2.2 2.2 - - ++ + 1.9
Italy 2,118 1.5 0.7 2.0 1.5 -1.3 -5.0 0.8 1.2 1.5 1.4 1.3 1.3 - - ++ + 0.8
Spain 1,464 3.3 3.6 4.0 3.6 0.9 -3.6 -0.4 0.9 1.5 1.6 1.8 1.7 - - ++ ++ 3.2
Netherlands 795 2.2 2.0 3.4 3.6 2.0 -4.0 1.3 1.3 1.7 1.8 1.8 1.8 - - ++ = 2.4
Belgium 470 3.1 2.0 2.8 2.8 0.8 -3.0 1.2 1.3 1.6 1.7 1.8 1.9 - - ++ = 2.0
Austria 382 2.5 2.5 3.5 3.5 2.0 -3.6 1.3 1.7 1.8 2.0 2.1 2.2 - - ++ + 2.2
Greece 331 4.6 2.2 4.5 4.5 2.0 -2.0 -2.0 -1.1 0.2 1.0 0.5 1.4 - - = + 3.6
Ireland 228 4.6 6.2 5.4 6.0 -3.0 -7.1 -1.5 1.9 2.3 2.6 2.6 2.5 - - ++ ++ 5.8
Finland 238 4.1 2.9 4.4 4.9 1.2 -7.8 1.3 2.2 2.2 2.2 2.1 2.1 - - ++ + 3.0
Portugal 228 1.5 0.9 1.4 1.9 0.0 -2.7 0.3 0.7 0.8 1.3 1.4 1.4 - - ++ + 1.9

United Kingdom 2,184 3.0 2.2 2.9 2.6 0.5 -4.9 1.3 2.5 2.9 2.8 2.7 2.5 - - ++ ++ 2.3
Sweden 405 4.1 3.3 4.2 2.6 -0.2 -4.4 1.2 2.5 3.0 3.5 3.4 2.3 - - ++ ++ 2.4
Denmark 309 2.3 2.4 3.4 1.7 -0.9 -5.1 1.2 1.6 2.6 2.6 2.3 2.3 - - ++ + 1.5
Poland 430 5.3 3.6 6.2 6.8 5.0 1.7 2.7 3.2 3.9 4.0 4.0 4.0 - - ++ + 4.8

Norway 383 3.9 2.7 2.3 2.7 1.8 -1.5 1.1 1.8 1.9 1.9 2.0 2.0 - - ++ + 2.7
Switzerland 495 2.5 2.6 3.6 3.6 1.8 -1.5 1.5 1.8 1.8 2.0 2.0 2.0 - - ++ + 1.9
Russian Federation 1,229 7.2 6.4 7.7 8.1 5.6 -7.9 4.0 3.3 3.7 4.1 4.4 5.0 - - ++ – 3.9
Turkey 615 9.4 8.4 6.9 4.7 0.7 -4.7 5.2 3.4 3.6 3.8 4.0 4.0 - - ++ - - 3.9

Americas 19,567 4.2 3.5 3.4 3.2 1.5 -2.3 3.4 3.0 3.0 3.0 2.9 2.9 - - ++ – 2.9
United States 14,256 3.6 3.1 2.7 2.1 0.4 -2.4 3.1 2.6 2.4 2.5 2.4 2.4 - - ++ – 2.8
Canada 1,336 3.1 3.0 2.9 2.5 0.4 -2.6 3.1 3.2 3.0 2.6 2.4 2.1 - - ++ = 2.8
Latin America and Caribbean 3,975 6.0 4.7 5.6 5.8 4.3 -1.8 4.0 4.0 4.3 4.2 4.1 4.0 - - ++ = 3.3

Brazil 1,574 5.7 3.2 4.0 6.1 5.1 -0.2 5.5 4.1 4.1 4.1 4.1 4.1 - - ++ - - 3.0
Mexico 875 4.0 3.2 4.9 3.3 1.5 -6.5 4.2 4.5 5.2 4.9 4.4 4.0 - - ++ + 3.0
Argentina 310 9.0 9.2 8.5 8.7 6.8 0.9 3.5 3.0 3.0 3.0 3.0 3.0 - - ++ – 3.6
Venezuela 337 18.3 10.3 9.9 8.2 4.8 -3.3 -2.6 0.4 0.5 1.6 2.2 2.3 - - + ++ 2.7
Colombia 229 4.7 5.7 6.9 7.5 2.4 0.1 2.3 4.0 5.0 5.0 4.5 4.5 - - ++ ++ 3.1
Chile 162 6.0 5.6 4.6 4.6 3.7 -1.5 4.7 6.0 4.8 4.6 4.6 4.5 - - ++ ++ 4.1
Peru 127 5.0 6.8 7.7 8.9 9.8 0.9 6.3 6.0 5.7 5.7 5.7 5.8 - - ++ – 4.6

Asia and the Pacific 15,910 6.6 6.6 7.3 8.1 5.1 3.4 6.8 6.8 6.8 6.8 6.9 6.9 - - ++ = 5.7
Japan 5,068 2.7 1.9 2.0 2.4 -1.2 -5.2 1.9 2.0 2.0 1.8 1.8 1.7 - - ++ = 0.7
Australia 997 3.6 3.2 2.6 4.7 2.4 1.3 3.0 3.5 3.5 3.3 3.3 3.2 - - ++ + 3.7
New Zealand 118 4.4 3.2 1.0 2.8 -0.1 -1.6 2.9 3.2 3.0 2.8 2.7 2.4 - - ++ + 2.7

Newly Industrialized Asian Economies 1,599 5.9 4.8 5.8 5.8 1.8 -0.9 5.2 4.9 4.4 4.4 4.4 4.3 - - ++ – 4.5
Korea, Republic of 833 4.6 4.0 5.2 5.1 2.3 0.2 4.5 5.0 4.1 4.1 4.0 4.0 - - ++ + 4.7
Taiwan (pr. of China) 379 6.2 4.7 5.4 6.0 0.7 -1.9 6.5 4.8 4.9 4.9 5.0 5.0 - - ++ - - 4.2
Hong Kong (China) 211 8.5 7.1 7.0 6.4 2.1 -2.7 5.0 4.4 4.2 4.2 4.2 4.2 - - ++ – 3.6
Singapore 177 9.2 7.6 8.7 8.2 1.4 -2.0 5.7 5.3 5.1 4.7 4.6 4.5 - - ++ – 5.4

Developing Asia 7,793 8.6 9.0 9.8 10.6 7.9 6.6 8.7 8.7 8.6 8.6 8.6 8.5 - - ++ = 8.1
China 4,909 10.1 10.4 11.6 13.0 9.6 8.7 10.0 9.9 9.8 9.7 9.6 9.5 – ++ = 10.3
India 1,236 7.9 9.2 9.8 9.4 7.3 5.7 8.8 8.4 8.0 8.1 8.1 8.1 - - ++ – 7.3
Pakistan 167 7.4 7.7 6.1 5.6 2.0 2.0 3.0 4.0 4.5 5.0 5.5 6.0 = ++ + 4.4
Indonesia, Malaysia, Philippines, Thailand 1,156 5.9 5.2 5.4 6.1 4.5 1.3 5.3 5.5 5.7 5.7 5.8 5.8 - - ++ = 3.9

Iran 330 5.1 4.7 5.8 7.8 2.3 1.8 3.0 3.2 3.2 3.2 3.2 3.2 – ++ = 5.1

Africa 1,216 6.6 5.8 6.2 6.3 5.2 2.4 4.6 5.5 5.4 5.4 5.3 5.2 - - ++ + 5.2
South Africa 287 4.6 5.3 5.6 5.5 3.7 -1.8 2.6 3.6 4.0 4.4 4.5 4.5 - - ++ ++ 3.5
Algeria, Morocco, Tunisia, 272 5.2 4.3 4.3 3.5 3.8 3.2 4.0 4.4 4.8 4.7 4.7 4.7 – + + 4.5
Nigeria 173 10.6 5.4 6.2 7.0 6.0 5.6 7.0 7.3 6.7 6.6 6.1 6.0 – ++ + 7.4

Middle East 1,317 6.3 5.8 5.7 5.0 6.5 2.4 5.2 5.4 5.4 5.2 5.3 5.4 - - ++ + 4.8
Saudi Arabia 370 5.3 5.6 3.2 2.0 4.3 0.1 3.7 4.0 4.3 4.4 4.6 4.6 - - ++ + 3.2
Untd Arab Emirates 230 9.7 8.2 8.7 6.1 5.1 -0.7 1.3 3.1 4.0 4.4 4.7 4.8 - - ++ ++ 6.3
Egypt 188 4.1 4.5 6.8 7.1 7.2 4.7 5.0 5.5 5.7 5.9 6.2 6.5 - - + + 5.7
Kuwait 111 10.2 10.6 5.1 2.5 6.4 -2.7 3.1 4.8 4.8 4.8 4.8 4.9 - - ++ ++ 4.7  

Source: Compiled by UNWTO from International Monetary Fund, World Economic Outlook (www.imf.org/external/pubs/ft/weo/weorepts.htm)
¹ Percentage points change to previous year: - - < -1 ; - [-1,-0.2] ; = [-0.2,0.2] ; + [0.2,1] ; ++ >1

 



UNWTO World Tourism Barometer
The UNWTO World Tourism Barometer offers a unique overview of
short-term international tourism trends. It is developed by UNWTO
with the aim to provide all those directly or indirectly involved in
tourism with adequate up-to-date statistics and analysis in a timely
fashion. Each issue contains three regular sections: an overview of
short-term tourism trends including data on international tourist
arrivals, tourism receipts and expenditure for over 100 countries
worldwide and data on air transport on major routes; a retrospective
and prospective evaluation of current tourism performance by the
members of the UNWTO Panel of Tourism Experts; and selected
economic data relevant for tourism. The UNWTO World Tourism
Barometer is updated in January, June and October.

Available in English, French and Spanish in print and PDF version 

The World Tourism Organization is a specialized agency of the United

Nations and the leading international organization in the field of tourism. It

serves as a global forum for tourism policy issues and a practical source of

tourism know-how. Its membership includes 161 countries and territories and

more than 350 Affiliate Members representing local governments, tourism

associations and private sector companies including airlines, hotel groups and

tour operators.

The easy way to order UNWTO publications:

www.unwto.org/infoshop

For further information, please contact:
UNWTO Publications Department

Tel. (34) 91 567 8100 - Fax: (34) 91 571 3733
e-mail: pub@unwto.org

Cruise Tourism – Current Situation and Trends

Over the past years, worldwide demand for cruise tourism has posted
some of the biggest gains within the tourism sector. The constant
dynamism in cruise activity, as well as the increasing number of
countries that include cruises as a key product for their tourism
development, has led to update and expand the first edition of the
UNWTO study of 2003. This new study discusses subjects like the
current supply and demand for cruises as well as its characteristics
and trends. A new element includes the relationship between
destinations and cruise lines, analysing key factors such as
legislation, promotion and the economic impact of cruises through
reference cases. It presents current trends in this industry in terms of
innovation, safety and security, and sustainability, and identifies the
major lines that will shape the sector.  

Available in Spanish, only

Price: € 70, 3 issues
(PDF version)

€ 100 (PDF and

print version)

Published: 2008
Price: € 80

The Chinese Outbound Travel Market 
with Special Insight into the Image of Europe as a
Destination 

China is one of the fastest growing outbound markets in the world.
Rising incomes and relaxation of restrictions on foreign travel led to
a growth of 22% a year in trips abroad since 2000 (34.5 million in
2006). China ranks 5th worldwide in terms of spending on
international tourism (US$ 30 billion in 2007). In 1995, the World
Tourism Organization (UNWTO) predicted that China would
generate 100 million arrivals worldwide by 2020, making it the
fourth largest market in the world (Tourism 2020 Vision). In view of
recent trends, China may reach that target well before 2020. To better
understand the structure and trends of this market is the aim of the
new ETC/UNWTO report The Chinese Outbound Travel Market with
Special Insight into the Image of Europe as a Destination. 

Available in English

Published: 2008
Price: € 75

Handbook on E-marketing for Tourism
Destinations
This handbook is the first of its kind for tourism destinations. It is a
practical ‘how-to’ manual designed to help staff at national, regional
and city tourism organisations, to improve their e-marketing skills
and manage new projects. It covers all the basics such as web design,
search engine optimisation, social networking and e-commerce, and
advices among others on how to build better content, get distribution
of it, use CRM, succeed with online PR and get into mobile
marketing. Web analytics, online research methods, and performance
measurement get full treatment and new areas like digital television
are covered. Also, it includes over 30 examples of e-marketing in
action.

Available in English

Published: 2008
Price: € 75

Handbook on Tourism Forecasting
Methodologies
Tourism demand is a complex phenomenon which can be affected by
an incredible number of different exogenous factors – economy, fuel
prices, infrastructure, natural disasters, the image of a destination,
etc. Therefore, tourism demand, in all of its different forms, is one of
the most difficult variables to foresee. Nonetheless, it gets more and
more important for destinations and private sector alike to anticipate
demand trends and use such knowledge as a basis of management
decisions and planning. This Handbook on Tourism Forecasting
Methodologies aims to be a simple guide to the complex world of
tourism forecasting. It presents the basic forecasting techniques,
their advantages and disadvantages as well as some practical
examples of such methodologies in action. It also includes a CD
where the methodologies are further explained and exemplified in an
excel file.

Available in English

Published: 2008
Price: € 45

The Indian Outbound Travel Market with Special
Insight into the Image of Europe as a Destination 

India is one of the fastest-growing outbound travel markets in the
world. Trips abroad have grown from 3.7 (1997) to 9.8 million (2007)
and international tourism expenditure has increased from US$ 1.3
(1997) to US$ 8.2 billion (2008). With more than 1.1 billion
inhabitants and GDP increasing by more than 8% every year, the
country offers enormous potential for future growth in outbound
travel. Recognizing the importance of this market, the ETC and the
UNWTO have undertaken detailed research on the Indian outbound
market. This publication covers issues such as travellers’ behaviour
and patterns – destination choice, purpose of travel, spending,
holiday activities and market segmentation, as well as the media or
internet use trends. The report also sets out recommendations on
how to best promote a destination in the Indian market.

Available in English

Published: 2009
Price: € 75

Handbook on Tourism Destination Branding 
All over, governments have become aware of tourism’s power to
boost their nation’s development and prosperity. As more tourism
destinations emerge and competition for visitors becomes more
intense, a destination’s ability to project itself on the world stage and
differentiate itself from others is ever more important. Recognizing
the value of successfully building and managing a destination’s
brand, the ETC and the UNWTO provide a useful and practical
handbook for both marketing novices and experienced destination
managers. Introduced by Simon Anholt, it offers a step-by-step guide
to the branding process accompanied by strategies for brand
management. Case studies illustrate the various concepts, present
best practices from around the world and provide fresh insight into
destination branding. It concludes with a section on evaluating brand
impact and a set of practical recommendations.

Available in English

Published: 2009
Price: € 75

The Russian Outbound Travel Market with Special
Insight into the Image of Europe as a Destination

Russia is the 9th biggest outbound travel market in the world,
generating in 2007 US$ 22 billion in spending abroad. To better
understand the structure and trends of this growing market is the aim
of this ETC/UNWTO report, which identifies key trends in the
Russian outbound travel – among others, the market size and value,
growth in trip volume and spending, purpose of trip,  destination
choice, the role of the travel trade and online distribution. In addition,
the publication provides information on government policy affecting
outbound travel, notably visa issues and traffic rights for foreign
airlines operating to/from the country. All this information is critical
to helping destinations and commercial operators plan ahead with
greater foresight, providing guidance on the short-term opportunities
and the longer-term potential for investment in this market.

Available in English

Published: 2009
Price: € 75


